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ABSTRACT 

 

The purpose of the study was to assess the management of faith based tourism in Uganda; a case 

study of Namirembe and Lubaga Cathedral. The study was guided by the following objectives; To 

identify the management systems used at Namirembe and Lubaga Cathedral, To examine the effect 

of management on faith based tourism in Namirembe and Lubaga Cathedral, To examine the 

effects of resource mobilization on faith based tourism in Namirembe and Lubaga Cathedral, and 

To establish the effects of accountability on faith based tourism in Namirembe and Lubaga 

Cathedral. 

The study findings show that most activities done at the cathedrals are determined by management 

team based on the resources available for faith-based tourism and this shows that the management 

of faith based tourism is done by the small management teams in place based on the available 

resources. The study findings further indicate that the budgeting process is not given much 

attention and emphasis it deserves. Most of the churches in the diocese operate without budgets. 

Some churches do not have budgets on which they plan and execute their activities from; they 

simply spend the money as it comes in without any standard budget document.  

It is recommended that the management of Namirembe and Lubaga cathedrals set up financial 

management guidelines among others for all the church faith based projects in the diocese in order 

to be organized, and professional. The researcher further suggests that similar studies should be 

conducted in other cathedrals and Dioceses throughout the country for comparison purposes and 

other studies; this could also help in solving problems related to financial management in Faith 

Based Organizations.  
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CHAPTER ONE 

INTRODUCTION 

1.0 Background to the study 

Amongst the many personas of cultural heritage offered to the global market, religious or faith-

based tourism is perhaps the least prominent. Religious tourism refers to travel to a specific 

location or destination, during a specified time of the year, to either observe or participate in some 

religious rituals according to one’s belief. To the mass tourists, religious based tourism resources 

are often included as add-ons or side trips. For example, a tourist in Istanbul may visit the Blue 

Mosque and observe the praying of Moslems, as part of their overall visit to other attractions such 

as the Hiya Sofea, the Spice Market, the Grand Bazaar, and the Hammam. 

In the traditional sense of the word, religious ceremony symbolizes the relationship between 

nature, god, and the society. But increasingly, religious ceremony has become an attraction that 

spurs faith-based travel. Increasingly, faith-based travel is turning into a booming business. In 

Mecca, for example, travel and tourism agents have long profited from assisting and managing the 

hundreds of thousands of pilgrims who visit the holy land on an annual basis. It is projected that 

there will be approximately 10 million international tourist arrivals to Mecca in 2011, spending 

about 7.8 billion dollars on hotels and restaurants alone. 

Religious tourism has expanded into an integral part of regular tourism as people seek to enjoy 

their travel even though their main travel intention is spirituality. As noted by Kevin Wright, 

religious tour director of Globus Tours (in Cogswell, 2006 Cogswell, D. 2006, Travel Weekly, 

March 13), faith tourism surges. What most people are experiencing and wanting now is a balance 

between traditional sightseeing and faith-based travel. They want to experience some nice Italian 

meals while visiting the Vatican in Italy; they may choose to raft on the Colorado River, not only 

to describe nature from a creationist perspective, but also to enjoy the experience; do a grand tour 

of Central America in the name of volunteer mission; or engage in shopping after performing the 

Hajj. 

file:///F:/final%20tourism.htm
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In fact, according to a Mintel report in 2005 consumers search for more authentic experience, such 

as immersing themselves in the spiritual and cultural traditions associated with specific religions 

and pilgrimage sites, is one of the key forces beside faith that drive the growth of religion and 

pilgrimage. Indeed, giving tourists the opportunity to experience local public culture in situ has 

been proposed by Englehardt (2007) is one of the key ways to provide authentic rather than 

“staged” or “reconstructed” experience. This can be done in several ways; through direct 

participation of visitors in public events and festivals; through establishing restaurants serving 

ethnic delicacies; through virtual reconstructions such as museums and interpretive centers; as well 

as through staged performances specifically designed to be staged for a discerning audience 

(Englehardt, 2007)  

Kamil (2000) Kamil, J. 2000, Argues that the people who make their way to a religious tourism 

destination want to share a religious experience. The point of their visit is not to view, but to 

participate; to live the past in the present and not be limited to just sightseeing and picture-taking.  

As Kamil stresses (p. 4): indeed, faith-based travel is fast becoming a money-spinner for many 

tour and travel operators. While there is nothing wrong with making money out of religious 

tourism, it is argued here that the excitement of making profit should not be allowed to overshadow 

the traditional role of religious ceremony to promote spiritual healing and piety (George's 2004). 

The effect of commodification, and Englehardt's emphasis on the value of authenticity in cultural 

tourism, should be used as a guide in offering religious events and ceremonies as tourism products. 

There is a need to understand the significance of a religious event in its followers in order to 

maintain the real purpose of religious travel and tourism. It will help tourism planners and decision 

makers to “keep it real” and not be tempted to over commercialize the products and services 

associated with religious tourism. 

Faith based tourism in Uganda is an important tourism activity since it has always attracted many 

tourists to come for safaris to Uganda, this has greatly helped in increasing the revenues of the 

country and also helping in developing the tourism sector. It’s promoted mainly because it’s loved 

by the people from all over the world. 

file:///F:/final%20tourism.htm
file:///F:/final%20tourism.htm
file:///F:/final%20tourism.htm
file:///F:/final%20tourism.htm
file:///F:/final%20tourism.htm
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https://www.primeugandasafaris.com/
https://www.primeugandasafaris.com/
https://www.primeugandasafaris.com/


3 
 

Uganda has got the most special days which have always brought in high numbers of visitors who 

organize safaris to Uganda, this is the Uganda martyrs day which takes place every 3rd June of 

every year, this day is mainly happening due to the remembering of the Uganda martyrs who were 

killed by King Mwanga (a king of Buganda). This day is celebrated and it has always brought in 

many tourists and also increased revenues. 

However, Uganda has got many other religious sites which have also continued to attract more 

tourists for Uganda Safaris, these include, Lubaga cathedral, Namirembe cathedral, Bahai temple 

and many other more which are visited by different tourists when they come to Uganda. 

1.2 Statement of the Problem 

Faith based tourism in Uganda is an important tourism activity since it has always attracted many 

tourists to come for safaris to Uganda, this has greatly helped in increasing the revenues of the 

country and also helping in developing the tourism sector. It’s promoted mainly because it’s loved 

by the people from all over the world. Uganda has got the most special days which have always 

brought in high numbers of visitors who organize safaris to Uganda, this is the Uganda martyrs 

day which takes place every 3rd June of every year, this day is mainly happening due to the 

remembering of the Uganda martyrs who were killed by King Mwanga (a king of Buganda). This 

day is celebrated and it has always brought in many tourists and also increased revenues. 

However, Uganda has got many other religious sites which have also continued to attract more 

tourists for Uganda Safaris, these include, Lubaga cathedral, Namirembe cathedral Bahai temple 

and many others which are visited by different tourists when they come to Uganda. However, the 

management of such facilities is still a challenge, this therefore called for the researcher to carry 

out the study on managing faith based tourism in Uganda; a case study of Namirembe and Lubaga 

Cathedrals.  

1.3 Objectives of the study 

1.3.1 General objective 

The general objective of the study is assessing the management of faith based tourism in Uganda; 

a case study of Namirembe and Lubaga Cathedral. 

https://www.primeugandasafaris.com/
https://www.primeugandasafaris.com/
https://www.primeugandasafaris.com/
https://www.primeugandasafaris.com/
https://www.primeugandasafaris.com/
https://www.primeugandasafaris.com/
https://www.primeugandasafaris.com/
https://www.primeugandasafaris.com/
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4 
 

1.3.2 Specific objectives 

1) To identify the management systems used at Namirembe and Lubaga Cathedral  

2) To examine the effect of management on faith based tourism in Namirembe and Lubaga 

Cathedral. 

3) To examine the effects of resource mobilization on faith based tourism in Namirembe and 

Lubaga Cathedral. 

4) To establish the effects of accountability on faith based tourism in Namirembe and Lubaga 

Cathedral. 

 

1.4. Research questions 

1) What is the effect of management on faith based tourism? 

2) What are the effects of accountability on faith based tourism? 

3) How does accountability affect faith based tourism in Namirembe and Lubaga Cathedral? 

 

1.5 Justification of the study 

The rationale behind this study, is that there have been so many, to the best of my knowledge, 

numerous studies and writings carried out about managing faith based tourism in the world and 

indeed Uganda. Nevertheless, I this little had been done to make an in-depth study especially on 

the extent to which, management and tourism to faith based organizations in Uganda specifically 

at Namirembe and Lubuga Cathedral are carried out. Therefore, this area needed thorough analysis 

to discover the extent if any, of managing faith based tourism in Uganda. 

 

1.6. Scope of the study 

The scope of the study looked at geographical, content and time scope. 

The study was limited to the management as a dependent variable and faith based tourism tools as 

an independent variable. The study was carried out at Namirembe and Lubaga cathedral church 

situated in Lubaga division. In terms of time scope, the study covered the period between October, 

2005 to August, 2018. It is during this period that the church has implemented most faith based 

tourism projects, generating income for the church and others as charitable projects to the 

community while others are assets to the church in form of faith based tourism activities. All these 

projects require sustainability in the long run, and so need for proper management systems in place 

to do so, hence this research to see these management systems, if any, and their usefulness to 

tourism in particular. 
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CHAPTER TWO 

LITERATURE REVIEW 

2.1. Management systems used in faith-based establishments 

In the literature, various perspectives have been applied to the study of religious tourism. Turner 

(1973) for example, was the first researcher to use sociological–anthropological approach in 

studying the balance between tourism and pilgrimage. Nolan and Nolan (1992) were the first to 

use the geographical approach. Smith, (1992) used the socioeconomic perspective to examine 

impacts of religious tourism while Uriely et al. (2003)  were among the earliest researchers 

studying local residents perception on religious tourism. This study is different because it looks at 

devotees' perception on religious tourism in order to improve the management of a religious 

tourism destination. 

In the traditional sense of the word, religious ceremony symbolizes the relationship between 

nature, god, and the society. But increasingly, religious ceremony has become an attraction that 

spurs faith-based travel. Increasingly, faith-based travel is turning into a booming business. In 

Mecca, for example, travel and tourism agents have long profited from assisting and managing the 

hundreds of thousands of pilgrims who visit the holy land on an annual basis. It is projected that 

there will be approximately 10 million international tourist arrivals to Mecca in 2011, spending 

about 7.8 billion dollars on hotels and restaurants alone. 

Religious tourism has expanded into an integral part of regular tourism as people seek to enjoy 

their travel even though their main travel intention is spirituality. As noted by Kevin Wright, 

religious tour director of Globus Tours (in Cogswell, 2006) what most people are experiencing and 

wanting now is a balance between traditional sightseeing and faith-based travel. They want to 

experience some nice Italian meals while visiting the Vatican in Italy; they may choose to raft on 

the Colorado River, not only to describe nature from a creationist perspective, but also to enjoy 

the experience; do a grand tour of Central America in the name of volunteer mission; or engage in 

shopping after performing the Hajj. 

file:///F:/final%20tourism.htm
file:///F:/final%20tourism.htm
file:///F:/final%20tourism.htm
file:///F:/final%20tourism.htm
file:///F:/final%20tourism.htm
file:///F:/final%20tourism.htm
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In fact, according to a Mintel report in 2005 , drive from consumers for more authentic experience, 

such as immersing themselves in the spiritual and cultural traditions associated with specific 

religions and pilgrimage sites, is one of the key forces beside faith that drive the growth of religion 

and pilgrimage. Indeed, giving tourists the opportunity to experience local public culture in situ 

has been proposed by Englehardt (2007)  as one of the key ways to provide authentic rather than 

“staged” or “reconstructed” experience. This can be done in several ways; through direct 

participation of visitors in public events and festivals; through establishing restaurants serving 

ethnic delicacies; through virtual reconstructions such as museums and interpretive centers; as well 

as through staged performances specifically designed to be staged for a discerning audience 

(Englehardt, 2007)  

2.2. Effect of management on faith based tourism  

 

Churches make up a significant proportion of organizational activity in many countries, and tend 

to control a sizeable portion of financial resources of society (Laughlin, 2008). Churches are 

desirous to have experienced and knowledgeable staff with expertise to handle its financial 

management needs (Schnelder, 2009). As part of financial management, financial reporting or 

accountability is a key element in communicating financial condition of the church to its members 

and contributors (Blackbeard, 2006). However, these churches are reported to have poor quality 

of financial management practices (Kyambadde, 2006). Although financial management is 

relevant to churches as it is to profit seeking organizations, it is an area that many churches struggle 

with. Few churches are believed to implement any effective accounting procedures to protect their 

resources, with ability to monitor progress made for variety of funds (Mubiru, 2004). All too often 

church money is handled in a casual way with no known controls to track and shield them from 

fraudulent practices (Muhumuza, 2007).  

 

Lack of quality financial management can hinder management responsibilities of the church 

leaders placing them in a position whereby they are tempted to engage in questionable accounting 

activities and practices or could subject individuals to unwarranted accusations 11  

(Lightbody, 2000). Some of the thefts are attributed to the system that relied mainly on faith to 

control flow of cash and lack of auditing (Fialka, 2005). Staff in competencies and church size is 

factors contributing to the poor quality of financial reporting (FOCUS, 2002). On several 

file:///F:/final%20tourism.htm
file:///F:/final%20tourism.htm
file:///F:/final%20tourism.htm


7 
 

occasions, social capital have been pointed out as the root cause of lack of quality of financial 

reporting in religious organizations as members prefer to deal with purported trustworthy keepers 

with religious connections even if they are not adequately qualified (Jacobs, 2005). Church size 

including its resources, the competencies of its leaders together with the trust affect the type and 

quality of the church’s financial reporting (Mubiru, 2004). It should be noted that, organization’s 

size and the competencies of its staff assist in fulfilling church mission in project management 

process (Irvine, 2005). 

Kamil (2000)  argues that the people who make their way to a religious tourism destination want 

to share a religious experience. The point of their visit is not to view, but to participate; to live the 

past in the present and not be limited to just sightseeing and picture-taking. As Kamil stresses (p. 

4):  

What makes it come alive is participation; to mingle amidst those engaged in worship: the act of 

bowing, crossing oneself, touching an icon, or as on the occasion when I chanced to be at the 

church during a mass baptism, see white-clad babies with golden crowns blessed by the bishop in 

full ecclesiastical regalia. To be a witness to the faith, simplicity and unity of religion; this is what 

religious tourism should be about. 

One of the most diverse cultural resources can be found in the Asia Pacific. The crossings of 

cultures over thousands of years are manifested in the form of historical monuments such as Ankor 

Wat, Borobudur, and the lesser known Lembah Bujang as well as a plethora of religious and 

cultural mix. This is also where major religions—Buddhism, Hinduism, and many minor ones, 

were born (World Heritage Report, 2004 World Heritage Report. (2004). Asia Pacific undoubtedly 

forms an extremely attractive and diversified tourism product, which has something to offer to 

tourists from all walks of life. 

Thaipusam, a day of penance and thanksgiving for Hindu devotees, is held in honour of Lord 

Muruga or Lord Subramaniam (Belle, 2005 Belle, C. V. (2005).  Although Thaipusam is also 

observed in many other centres including Penang, Ipoh, Johor Bharu, Sungai Petani, Muar, Maran, 

and increasingly among the small Indian communities stationed in the major East Malaysian cities, 

the festival is best experienced in Kuala Lumpur where the deity's jeweled chariot is led in a mass 

procession through the streets of the city, culminating at the Batu Caves in Selangor. Consequently, 

file:///F:/final%20tourism.htm
file:///F:/final%20tourism.htm
file:///F:/final%20tourism.htm
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Batu Caves, located in Gombak district and only 15 km north of Kuala Lumpur, is said to be the 

most popular tourist destination in Selangor. It has never ceased to attract both local and foreign 

visitors as a constant stream of tourist buses arrives daily, either to witness the procession of 

Thaipusam or to marvel at the uniqueness of the temple inside the cave. International visitors come 

from the United Kingdom, United States, Australia, and other European countries. 

The intensity of the Thaipusam celebration is well known in the Malaysian tourism industry. 

During the Thaipusam festival, a large number of Hindu devotees (1 million in 2009 according to 

http://www.whatsonwhen.com) from all over Malaysia would choose to gather at Batu Caves to 

climb up its 272 steps and pray at it majestic temple. Thaipusam is a religious festival that occurs 

in the Hindu month of Thai, usually around the last week of January or the first week of February 

(Belle, 2005 Belle, C. V. (2005). Thaipusam in Malaysia: A Hindu festival misunderstood? 

Although Thaipusam is essentially a Tamil festival, it now draws not only Hindus from every 

regional Indian background, but also Sikhs, members of Malaysia's miniscule Sinhalese 

community, and Chinese devotees 

Ramachandran (1994), during this time Hindus pay annual homage to Lord Muruga, making 

offerings and asking for the Lord's forgiveness and blessings. The highlight of this celebration is 

the kavadi procession up the 272 steps up jagged face of a limestone crop to the three main caves. 

The activity demonstrates what Luchman and Nakagoshi (2006) refer to as the long developed 

interrelationship between human and nature that explains the use of nature (in this case a cave 

within a limestone hill) as a site of religious–traditional value. 

One of the most diverse cultural resources can be found in the Asia Pacific. The crossings of 

cultures over thousands of years are manifested in the form of historical monuments such as Ankor 

Wat, Borobudur, and the lesser known Lembah Bujang as well as a plethora of religious and 

cultural mix. This is also where major religions—Buddhism, Hinduism, and many minor ones, 

were born (World Heritage Report, 2004 World Heritage Report. (2004). undoubtedly forms an 

extremely attractive and diversified tourism product, which has something to offer to tourists from 

all walks of life. 

http://www.whatsonwhen.com/
file:///F:/final%20tourism.htm
file:///F:/final%20tourism.htm
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Mankind has an innate desire to observe and seek understanding of the different cultures that exist 

in the world. These desires to observe and understand different ways of life, traditions, values, and 

belief systems constitute the very platform of tourism. For domestic tourists, cultural heritage can 

stimulate a greater understanding in the local history, which may transcend into the feeling of pride 

and patriotism. For international tourists, this tourism resource can nurture a sense of respect and 

understanding of other cultures. However, presenting culture as a tourism asset may, in due time, 

lead to commodification of culture which, as theorized by George (2004)  

The case of one rural community in Atlantic Canada, may impede a community's effort to achieve 

sustainability by unbalancing other critical community capital assets. In fact, he contends that 

tourism development runs the risk of invoking a metamorphosis of community, whereas the “old” 

traditional community culture eventually dies and is replaced with the birth of a “new” culture. It 

is argued here that such transformation should be mitigated if not prevented, especially when 

dealing with religious tourism. Understanding and addressing devotees interests and concerns can 

help bring a balanced approach to management, which in essence will delay such transformation. 

In the literature, various perspectives have been applied to the study of religious tourism. Turner 

(1973)  for example, was the first researcher to use sociological–anthropological approach in 

studying the balance between tourism and pilgrimage. Nolan and Nolan (1992) used the 

socioeconomic perspective to examine impacts of religious tourism while Uriely et al. (2003)  were 

among the earliest researchers studying local residents perception on religious tourism. This study 

is different because it looks at devotees' perception on religious tourism in order to improve the 

management of a religious tourism destination. 

Religious tourism has expanded into an integral part of regular tourism as people seek to enjoy 

their travel even though their main travel intention is spirituality. As noted by Kevin Wright, 

religious tour director of Globus Tours (in Cogswell, 2006 what most people are experiencing and 

wanting now is a balance between traditional sightseeing and faith-based travel. They want to 

experience some nice Italian meals while visiting the Vatican in Italy; they may choose to raft on 

the Colorado River, not only to describe nature from a creationist perspective, but also to enjoy 

the experience; do a grand tour of Central America in the name of volunteer mission; or engage in 

shopping after performing the Hajj. 

file:///F:/final%20tourism.htm
file:///F:/final%20tourism.htm
file:///F:/final%20tourism.htm
file:///F:/final%20tourism.htm
file:///F:/final%20tourism.htm
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In fact, according to a Mintel report in 2005 Mintel. 2005, Drive from consumers for more 

authentic experience, such as immersing themselves in the spiritual and cultural traditions 

associated with specific religions and pilgrimage sites, is one of the key forces beside faith that 

drive the growth of religion and pilgrimage. Indeed, giving tourists the opportunity to experience 

local public culture in situ has been proposed by Englehardt (2007) as one of the key ways to 

provide authentic rather than “staged” or “reconstructed” experience. This can be done in several 

ways; through direct participation of visitors in public events and festivals; through establishing 

restaurants serving ethnic delicacies; through virtual reconstructions such as museums and 

interpretive centers; as well as through staged performances specifically designed to be staged for 

a discerning audience (Englehardt, 2007  

Kamil (2000)  argues that the people who make their way to a religious tourism destination want 

to share a religious experience. The point of their visit is not to view, but to participate; to live the 

past in the present and not be limited to just sightseeing and picture-taking. As Kamil stresses (p. 

4):  

What makes it come alive is participation; to mingle amidst those engaged in worship: the act of 

bowing, crossing oneself, touching an icon, or as on the occasion when I chanced to be at the 

church during a mass baptism, see white-clad babies with golden crowns blessed by the bishop in 

full ecclesiastical regalia. To be a witness to the faith, simplicity and unity of religion; this is what 

religious tourism should be about. 

2.3. The effects of resource mobilization on faith based tourism  

Organizational resources are a significant factor in determining the sustainability of projects 

undertaken. Booth (2003, p. 56) explains that if funds are short, there is a tendency to conserve 

and control them, while Lightbody (2006 p.58) identified storing mechanisms to conserve funds, 

and shielding procedures to hide them from view. Laughlin (2008) asserts that it is difficult to 

separate a church’s strength of financial resources from its membership generally, since a large 

member size, particularly one that is growing, implies that an organization will consequently have 

access to a growing financial resource base. With its religious beliefs and its expansionary mission, 

the task of resourcing is within the church to be a spiritual activity. Part of that resourcing involves 

money from different groups like church members, donors and well-wishers. The fear that money, 

file:///F:/final%20tourism.htm
file:///F:/final%20tourism.htm
file:///F:/final%20tourism.htm
file:///F:/final%20tourism.htm
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potentially a secular force, could have a corrupting power is acknowledged in the church. The 

church leadership however warns that in the church, money should not be the driving force 

(Kutengule, 2007).  

 

Sourcing of finances relates to the ways of mobilizing various terms of finance to the organization. 

The sourcing process must meet the short term and long-term requirements such as purchasing of 

fixed assets, construction of office building, purchase of raw materials and day-to day expenses. 

Sources of finance may be classified under various categories according to long-term sources. 

Finance may be mobilized by long-term or short-term. When the finance mobilized with large 

amount and the repayable over the period will be more than five years, it may be considered as 

long-term sources. Share capital, issue of debenture, long-term loans from financial institutions 

and commercial banks come under this kind of source of finance. Long-term source of finance 

needs to meet the capital expenditure of the firms such as purchase of fixed assets, land and 

buildings (Laughlin, 2004). According to Nturibi (2009) for development projects to be financially 

sustainable, it requires a sound financial base arising from reliable sources of funding, financial 

systems to facilitate accountability and cash flow projections and development of marketable 

products/services to generate excess incomes over the expenditure of the project. Project financial 

systems refer to accounting procedures, records and financial statements showing performance and 

cash flow statements, projections that determine financial sustainability of donor funded projects. 

Project that do not deliver clear and equitable financial or economic benefits, which are apparent 

to the stakeholders, it is most unlikely to be sustainable after donor funding is withdrawn (OECD, 

2009). 

Indeed, faith-based travel is fast becoming a money-spinner for many tour and travel operators. 

While there is nothing wrong with making money out of religious tourism, it is argued here that 

the excitement of making profit should not be allowed to overshadow the traditional role of 

religious ceremony to promote spiritual healing and piety. George's (2004)  theory on the effect of 

commodification, and Englehardt's emphasis on the value of authenticity in cultural tourism, 

should be used as a guide in offering religious events and ceremonies as tourism products. There 

is a need to understand the significance of a religious event in its followers in order to maintain 

the real purpose of religious travel and tourism. It will help tourism planners and decision makers 

to “keep it real” and not be tempted to over commercialize the products and services associated 

with religious tourism. 

 

file:///F:/final%20tourism.htm
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CHAPTER THREE 

METHODOLOGY 

3.1   Introduction 

This section describes the practical procedures that were used to carry out this study. It gives details 

of the research design that was adopted, target population, the sample design and the sampling 

procedures, data collection methods, Validity and Reliability of research instrument, data analysis, 

interpretation and limitations of the study. The choosing of this research methodology depends on 

the nature of the study topic (Creswell, 1994) 

3.2 Research Design 

According to Creswell, (2003), research design is a specific plan or protocol for conducting the 

study. The study adopted a cross-sectional survey approach which is descriptive and analytical in 

nature. The Researcher employed a cross sectional research design to gather data due to the time 

limit of the research. Descriptive research designs which involve qualitative and quantitative 

approaches when collecting data was used so as to describe observations and examine the findings. 

Qualitative data helped to draw conclusions and recommendations;  

3.4 Data sources  

The researcher used both primary and secondary sources of data. Primary data was obtained from 

the respondents of Namirembe and Lubaga cathedral by use of self-administered questionnaires 

and interview and the secondary data. 

3.5 Sample Size and Sampling Techniques 

The researcher used a sample size of 35respondents from which included hotels, restaurants, 

salons, supermarkets, schools and staff of Namirembe and Lubaga Cathedral. 
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Table indicating the category of respondents, and the number at each category 

 

 

 

 

The researcher selected all the respondents from the mentioned enterprises using simple random 

to draw representative a sample from each category of business since it gives everyone an equal 

chance of participation. 

3.6 Data Collection methods and tools 

This refers to the device used to collect data such as a paper questionnaire or computer assisted 

interviewing system (Amin, 2005). The research instruments used by the researcher to collect data 

was research questionnaires and interviewing. The researcher selected respondents using 

Purposive sampling for staff and management of Namirembe and Lubaga Cathedrals and using 

simple random sampling. The researcher gave the questionnaire to the people of Staff and 

management like; Reverends, sisters, and catechists, Local communities, and the local business 

around the Namirembe and Lubaga Cathedrals to collect information on managing faith based 

tourism in Uganda. 

3.7 Data Analysis 

All responses from questionnaires were edited for accuracy in data. The data was then manually 

coded, organized and analyzed using the frequencies and percentages and thereafter interpreted. 

3.8 Reliability and validity. 

The study instrument was first tested for reliability using the content validity index and crombach 

alpha co-efficient respectively. This helped to yield consistent measurements, and drew 

satisfactory conclusions. 

 

3.10   Ethical considerations. 

In an attempt to produce a quality and reliable study, the researcher obtained an introductory letter 

from Makerere University Department of Forestry, Biodiversity and Tourism to allow her 

Category Population Sampling Strategy 

Staff and management of NC 5 Purposive sampling 

Local communities 18 Simple random sampling 

Local businesses around the 

NC  

12 Purposive sampling 

Total respondents 35  
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undertake her study and also collected the data herself to avoid any collection of information 

through unethical means such as research assistants who fill questionnaires themselves instead of 

interviewing the respondents and obtaining analytical answers. 

 

3.11   Limitations to the study 

The researcher faced the following limitations; 

Time: due to little time given, the researcher was not able to cover up all the areas as planned, for 

example church leaders were not in office or the country sometimes and yet research needed a lot 

of time so as to get the right information.  

Bias: Bias from the respondents since some of them first took time to respond to the researcher. 
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CHAPTER FOUR 

PRESENTATION AND ANALYSIS OF DATA 

4.1. Introduction  

This chapter presents the findings of the study from both quantitative and qualitative data. Data 

was analyzed and is presented according to the objectives of the study which are; To identify the 

management systems used at Namirembe cathedral, to examine the effect of management on faith 

based tourism in Namirembe Cathedral, to examine the effects of resource mobilization on faith 

based tourism in Namirembe Cathedral, to establish the effects of accountability on faith based 

tourism in Namirembe Cathedral. 

 

42 of the 47 sampled respondents responded to the questionnaires and interview representing 

95.5% of the response rate out. Data was collected from Staff and management of Namirembe 

Cathedral (NC), Local communities, and Local businesses around the NC. The chapter also 

presents background information of respondents that participated in the study in regard to Gender, 

Education, Age group. The findings from both the questionnaire and interview are presented 

according to the objectives of the study. 

 

4.2 Demographic Characteristics of Respondents 

This section presents findings on the demographic characteristics of respondents.  

Table 4.1: Demographic characteristics of the Respondents 

Gender  Frequency  Percentage (%) 

Male   24 69 

Female   11 31 

Education  Frequency  Percentage (%) 

Primary level  02 06 

Ordinary level          04 11 

Advanced level             08 26 

Diploma 05 14 

Degree 10 29 

Master’s degree              2 06 

Others (specify) 03 08 

Age group  Frequency  Percentage (%) 

Below 20 years 03 09 

21-30 years 04 11 
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31-40 years 13 37 

41-50 years 07 20 

50 –60 years 04 11 

61 -70 years 02 06 

71 and above years 02 06 

Source: Primary Data 2018  

 

In this study, it was revealed that 31% of respondents that participated in the study were male 

whereas 69% were female. This implies that men dominate the church project management 

processes; this may be due to the fact that men may be more interested in management, including 

running church projects than their counterparts the ladies, and men may be more committed in 

running church projects as women may get married and leave the area thereby affecting the 

sustainability of the project.  

It was also revealed that 14% of the respondents had diploma level of education, 11% had ordinary 

level of education, 29% of respondents had a degree, 26% advanced level of education, 6% primary 

level of education and only 6% had master’s degree. Therefore, majority of participants in the 

study had degree level of education and the least at 6% had masters level of education meaning 

that most people in church management processes especially at lower levels have not attained 

highest levels of education, but their education level should be acceptable given the relatively 

small church establishments this researcher sampled.  

 

Study findings also revealed that 9% of respondents were aged below 20 years, 11% were aged 

between 21-30 years, and where as 37% were aged between 31-40 years, 20% 41-50,11% aged 

50-60, 6% 61-70 and 6% of respondents were 71 and above. Therefore, from the findings, majority 

of respondents were below the age of 31-40 years and the least were above 71years. This implies 

that church projects are run by vibrant young and energetic employees who have the time and are 

able to work and perform diligently in such projects.  

  



17 
 

4.2 Management systems used at Namirembe and Lubaga cathedrals 

The table below shows responses on the management systems used at Namirembe and Lubaga 

Cathedral 

Table 4.3 Responses on the management systems used at Namirembe and Lubaga 

Cathedral 

Item  Rating  Frequency  Percent  Sum. Perc.  

B1. Activities to be done are 

determined  by management team 

based on the resources available for 

faith-based tourism 

Strongly agree 

Agree 

Not decided 

Disagree 

Strongly disagree 

17 

11 

03 

02 

02 

48 

31 

09 

06 

06 

79 

 

09 

 

12 

B.2 The church has management 

guidelines in form of a manual 

which guides all faith-based tourism 

Strongly agree 

Agree 

Not decided 

Disagree 

Strongly disagree 

04 

11 

15 

03 

02 

11 

31 

43 

09 

06 

42 

 

43 

 

15 

B3. All the faith-based tourism 

projects have the immediate 

leadership that ensures they are 

sustainable 

Strongly agree 

Agree 

Not decided 

Disagree 

Strongly disagree 

03 

06 

05 

14 

07 

09 

17 

14 

40 

20 

26 

 

14 

 

60 

B.4 The management  are 

periodically reviewed in each faith-

based tourism project 

Strongly agree 

Agree 

Not decided 

Disagree 

Strongly disagree 

08 

10 

10 

04 

03 

23 

29 

29 

11 

08 

52 

 

29 

 

19 

B5. There is clear communication on 

all aspects regarding the 

management team  in each faith-

based tourism project 

Strongly agree 

Agree 

Not decided 

Disagree 

Strongly disagree 

01 

06 

04 

08 

16 

03 

17 

11 

23 

46 

20 

 

11 

 

69 

B6. There is good governance of all  

faith-based tourism church projects 

Strongly agree 

Agree 

Not decided 

Disagree 

Strongly disagree 

03 

06 

09 

07 

10 

08 

17 

26 

20 

29 

25 

 

26 

 

49 

Source: Primary Data 2018  
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In the table above, 48% strongly agreed that activities to be done are determined by management 

team based on the resources available for faith-based tourism, 9% were not decided, with activities 

to be done are determined by management team based on the resources available for faith-based 

tourism, while 6% and 6% disagreed and strongly disagree with the statement respectively. This 

shows that the running of faith based tourism is done by the management team based on the 

available resources. 

 

Only 11% strongly agreed with the statement that the church has management guidelines in form 

of a manual, 31% agreed, 43% were not decided, and 9% and 6% disagreed and strongly disagreed 

respectively. This shows that the church has no clear guidelines in form of a manual which guides 

all faith based tourism organisation. 

 

In the study, it is shown that 40% of the respondents do not believe that faith-based tourism projects 

should have leadership that ensures they are sustainable, while 17% agreed and 9% strongly 

agreed. This implies that almost all the faith based tourism projects have no immediate leadership 

and management in place that ensures they are sustainable. 

 

In the study, 46% strongly disagreed with the statement that there is clear communication on all 

aspects regarding the management team in each religious tourism project, 23% disagreed with the 

statement, 11% were not decided and 17%, and 3% strongly disagreed and disagreed with the 

statement respectively. This implies that in the management system of religious tourism, there is 

no clear communication on all aspects regarding the management team in each faith- based tourism 

project. 
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4.3 Effect of management on faith-based tourism in Namirembe and Lubaga Cathedral 

The table below shows effect of management on faith-based tourism in Namirembe and Lubaga 

Cathedral. 

 

Table 4.4 Effect of management on faith-based tourism in Namirembe and Lubaga 

Cathedral 

 

Item  Rating  Frequency  Percent  Sum. Perc.  

C1. there are controls to prevent 

fraud 

Strongly agree 

Agree 

Not decided 

Disagree 

Strongly disagree 

05 

11 

08 

07 

04 

14 

31 

23 

20 

12 

45 

 

23 

 

32 

C.2 the management carries annual 

external audits  on faith-based 

tourism  for effective management 

Strongly agree 

Agree 

Not decided 

Disagree 

Strongly disagree 

10 

07 

08 

07 

03 

29 

20 

23 

20 

08 

49 

 

23 

 

28 

C3. the management  produces 

regular reports 

Strongly agree 

Agree 

Not decided 

Disagree 

Strongly disagree 

11 

18 

03 

01 

02 

31 

51 

09 

03 

06 

82 

 

09 

 

09 

C.4 all the projects have the 

immediate leadership that ensures 

faith-based tourism is well managed 

Strongly agree 

Agree 

Not decided 

Disagree 

Strongly disagree 

12 

17 

03 

01 

02 

34 

48 

09 

03 

06 

82 

 

09 

 

09 

C5. there are measures in place to 

ensure efficient use of resources of 

faith-based tourism at Namirembe 

cathedral 

Strongly agree 

Agree 

Not decided 

Disagree 

Strongly disagree 

05 

15 

07 

07 

01 

14 

43 

20 

20 

03 

57 

 

20 

 

23 

Source: Primary Data 218 

 

In the study, 31% agreed that there are controls to prevent fraud, while 14% strongly agreed with 

the statement. This shows that half of the workers can commit fraud since there are no controls to 
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prevent fraud; this is a serious implication that should be checked by church management 

generally. 

 

In the study, 29% strongly agreed that the management should carry out annual external audits on 

faith-based tourism for effective management, however 20% disagreed with the statement, while 

20% agreed with the statement. This implies that the findings in audit processes should be 

accompanied by different actions to reward good performance or punish the culprits and this helps 

to improve on religious tourism activities and their sustainability.  

 

Furthermore, half (51%) of respondents say that management produces regular reports, while only 

6% disagreed with this analysis. This shows that regular reports effectively improve the 

management of religious tourism in Lubaga and Namirembe cathedrals  

 

4.4 Effects of resource mobilization on faith-based tourism in Namirembe and Lubaga 

Cathedral 

The table below shows effects of resource mobilization on religious tourism in Namirembe and 

Lubaga Cathedral. 

 

Table 4.4 effects of resource mobilization on religious tourism in Namirembe and Lubaga 

cathedral. 

 

Item  Rating  Frequency  Percent  Sum. Perc.  

D1. the main sources of funds for 

faith-based based projects are: 

Members contributions, well-wishers 

weekly, fundraising, tithe    

Strongly agree 

Agree 

Not decided 

Disagree 

Strongly disagree 

09 

11 

02 

10 

02 

27 

32 

06 

29 

06 

59 

 

06 

 

35 

D.2 the church majorly uses 

collections or offertories to complete 

most of its faith-based tourism 

Strongly agree 

Agree 

Not decided 

Disagree 

Strongly disagree 

18 

08 

05 

03 

01 

51 

23 

14 

09 

03 

74 

 

14 

 

12 

D3. all stakeholders are involved in 

sourcing for such donations 

Strongly agree 

Agree 

Not decided 

Disagree 

01 

05 

08 

19 

03 

14 

23 

54 

17 

 

23 
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Strongly disagree 02 06 60 

D.4 church members contribute 

enough offertories to complete faith-

based tourism   

Strongly agree 

Agree 

Not decided 

Disagree 

Strongly disagree 

02 

04 

10 

17 

02 

06 

11 

29 

48 

06 

17 

 

29 

 

54 

D5. all stakeholders are involved in 

managing collections for the faith-

based projects 

Strongly agree 

Agree 

Not decided 

Disagree 

Strongly disagree 

09 

09 

10 

06 

01 

26 

26 

28 

17 

03 

52 

 

28 

 

20 

D6. the contributions are always 

properly  recorded 

Strongly agree 

Agree 

Not decided 

Disagree 

Strongly disagree 

07 

14 

09 

03 

02 

20 

40 

26 

08 

06 

60 

 

26 

 

14 

D7. the church requests for 

donations using proposals from 

donors 

Strongly agree 

Agree 

Not decided 

Disagree 

Strongly disagree 

11 

14 

07 

02 

01 

31 

40 

20 

06 

03 

71 

 

20 

 

09 

Source: Primary Data 2018 

 

In the study, it was agreed by 32% of respondents that the main sources of funds for church projects 

are: Members’ contributions, well-wishers weekly, fundraising, tithe. This implies that most of the 

resource mobilization on religious tourism in Namirembe and Lubaga Cathedral are from within 

the establishments themselves, but this should be expanded to include other sources, such as 

religious tourism. 

 

Furthermore, it can be seen from the findings 48% respondents do not agree that church members 

contribute enough offertories. This implies that all stakeholders are not involved in sourcing 

donations for church and developmental activities in Namirembe and Lubaga Cathedral. 

 

In the study, 28% of the respondents were non-committal on whether all stakeholders are involved 

in managing collections for the faith-based projects. This implies that in the management of 

collections for religious projects, other stake holders do not normally take part. 
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In the study, 40% of the respondents agreed that the contributions are always properly recorded, 

while only 8% and 6% disagreed and strongly disagreed to the statement. This implies that most 

of the resource mobilization on religious tourism in Namirembe and Lubaga Cathedral are well 

recorded for easy follow ups and record keeping, which can be carried forward for religious-based 

tourism businesses at these establishments. 

 

In the study, 40% of the respondents agreed to the statement that the church requests for donations 

using proposals from donors, 31% strongly agreed to the statement, 20% were undecided, and only 

6% disagreed. This shows that the church mobilises most of its resources donations which can be 

slippery. 

 

4.4 Effects of accountability on faith-based tourism in Namirembe and Lubaga Cathedral 

 

The table below shows responses on the effects of accountability on religious tourism in 

Namirembe and Lubaga Cathedral. 

 

Table 4.4 Responses on the effects of accountability on religious tourism in Namirembe and 

Lubaga Cathedral 

 

Item  Rating  Frequency  Percent  Sum. Perc.  

E1. there is regular reports of all the 

income and expenditures of all the 

faith-based tourism  funds 

Strongly agree 

Agree 

Not decided 

Disagree 

Strongly disagree 

05 

14 

05 

07 

04 

14 

40 

14 

20 

12 

54 

 

14 

 

32 

E.2 there are accountability 

monitoring mechanisms in all faith-

based tourism   

Strongly agree 

Agree 

Not decided 

Disagree 

Strongly disagree 

11 

07 

07 

07 

03 

31 

20 

20 

20 

09 

51 

 

20 

 

29 

E3. all stakeholders are updated 

about   all the expenses of the  faith-

based tourism 

Strongly agree 

Agree 

Not decided 

Disagree 

Strongly disagree 

10 

02 

04 

01 

18 

29 

06 

11 

03 

51 

35 

 

11 

 

54 



23 
 

E.4 there is a proper communication 

channel in reporting the financial 

accountabilities to all stakeholders 

Strongly agree 

Agree 

Not decided 

Disagree 

Strongly disagree 

12 

01 

03 

17 

02 

34 

03 

09 

48 

06 

37 

 

09 

 

54 

E5. there is great emphasis on the 

accurateness of the figures in the 

accountability process 

Strongly agree 

Agree 

Not decided 

Disagree 

Strongly disagree 

05 

15 

07 

07 

01 

14 

43 

20 

20 

03 

57 

 

20 

 

23 

E6. great emphasis is put on trust 

worthiness of all the key personnel  

in the accounting process 

Strongly agree 

Agree 

Not decided 

Disagree 

Strongly disagree 

04 

19 

03 

08 

01 

11 

54 

09 

23 

03 

65 

 

09 

 

26 

E7. the church has sound accounting 

system to keep track of  faith-based 

tourism financial transactions 

Strongly agree 

Agree 

Not decided 

Disagree 

Strongly disagree 

05 

06 

01 

07 

16 

14 

17 

03 

20 

46 

31 

 

03 

 

66 

E8. there is great emphasis on the 

integrity of accountabilities   

Strongly agree 

Agree 

Not decided 

Disagree 

Strongly disagree 

07 

15 

07 

04 

02 

20 

43 

20 

11 

06 

63 

 

20 

 

17 

Source: Primary Data 2018 

 

In the study, 40% of the respondents say that there are regular reports of all the income and 

expenditures of all the faith-based tourism funds, however 20% do not agree. This implies that 

regular reports of all income and expenditures are done, which effectively improve the 

accountability of faith-based tourism in Namirembe and Lubaga Cathedral. 

Furthermore, in the study, 31% of the respondents say there are accountability monitoring 

mechanisms in all faith-based tourism, while only 9% strongly disagreed with the statement. This 

shows that accountability mechanisms feature in all cathedral tourism projects and this may in the 

long run contribute to project sustainability of tourism projects in the process of their management. 
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In the study, over half (51%) of the respondents strongly disagreed with the statement, that all 

stakeholders are updated about all the expenses of the faith-based tourism, 29% strongly agreed, 

11% were undecided, and 3% disagreed with the statement. This implies that in the management 

of faith based tourism projects, the project implementation team do not ensure that all stakeholders 

are updated about the expenses of activities and this does not to show transparency of some or 

most church tourism faith based activities. 

From the statement that, there is great emphasis on the accurateness of the figures in the 

accountability process, 43% agreed with this and only 3% strongly disagreed with the statement. 

This shows most churches emphasize proper books of accounts in their accounting process and 

which improves the credibility of accounts. 
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CHAPTER FIVE 

SUMMARY OF FINDINGS, CONCLUSION AND RECOMMENDATIONS 

 

5.0 Introduction  

The study examined the management of faith based tourism in Uganda; a case study of Namirembe 

and Lubaga Cathedral. The summary of findings is discussed according to the four objectives of 

the study which were; to identify the management systems used at Namirembe and Lubaga 

Cathedral, to examine the effect of management on faith based tourism in Namirembe and Lubaga 

Cathedral, to examine the effects of resource mobilization on faith based tourism in Namirembe 

and Lubaga Cathedral, to establish the effects of accountability on faith based tourism in 

Namirembe and Lubaga Cathedral. 

 

5.1. Summary of the findings  

 

Management systems used at Namirembe and Lubaga cathedral 

In the study, 48% strongly agreed that activities to be done are determined by management team 

based on the resources available for faith-based tourism. This shows that the management of faith 

based tourism is done by the small management teams in place based on the available resources. 

 

On the statement that the church has management guidelines in form of a manual which guides all 

faith-based tourism 43% were not decided with the statement. This shows that the church has no 

clear guidelines in form of a manual which guides all faith based tourism. In the study, still, 40% 

disagreed with the statement that, all the faith-based tourism projects have the immediate 

leadership that ensures they are sustainable. This implies that all the faith based tourism projects 

have no immediate leadership that ensures they are sustainable.  

 

The effect of management on faith-based tourism in Namirembe and Lubaga Cathedral 

In the study, 31% agreed that there are controls to prevent fraud; this implies that workers can 

commit fraud since there are no serious controls to prevent fraud. Furthermore, over half (51%) 

agreed that the management produces regular reports, this shows that regular reports effectively 

improves the monitoring of faith based tourism in Lubaga and Namirembe cathedrals.  
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The effect of resource mobilization on faith-based tourism in Namirembe and Lubaga Cathedral 

In the study, it was found out that the main sources of funds for faith-based based projects are: 

Members contributions, well-wishers, fundraising, and tithe. This implies that most of the resource 

mobilization on faith-based tourism in Namirembe and Lubaga Cathedral are from Members 

contributions, however this should be expanded to include other forms of resource mobilization, 

such as collecting entry fees to tourists visiting religious attractions. 

 

The effects of accountability on faith-based tourism in Namirembe and Lubaga Cathedral 

Forty (40%) of the respondents say there are regular reports of all the income and expenditures of 

faith-based tourism funds, while 31% say there are accountability monitoring mechanisms in all 

faith-based tourism, 54% of the respondents agreed that great emphasis should be put on trust-

worthiness of all the key personnel in the accounting process, this shows that the church has sound 

accounting systems to keep track of faith-based tourism financial transactions.  

5.2. Conclusions 

The following conclusions were drawn from the findings of the study in light of the specific 

objectives of the study. In the financial management system of the cathedrals, the budgeting 

process is not given much attention and emphasis it deserves. Most of the churches in the diocese 

operate without budgets. Some churches do not have budgets on which they plan and execute their 

activities from; they simply spend the money as it comes in without any standard budget document. 

This creates room for misappropriation of the already meager resources collected for the church 

and its projects. The resource mobilization strategy in most of the churches in Namirembe and 

Lubaga is still poor and non-existent as resources are largely mobilized from the local sources like 

in form of tithe, fundraisings, and contributions. However, these sources do not contribute 

effectively to the implementation of faith based tourism church projects since the people from 

where the tithe, contributions and fundraisings are done are considered poor and cannot raise 

enough resources to effectively complete and sustain church projects for tourism activities. There 

are no standard accountability procedures in place to help in managing the accounting processes, 

expenditure and usage of church funds in most of the churches’ projects faith based tourism. The 

leaders receive and use money as it flows in. Lack of accountability mechanisms in place imply 

that funds are used anyhow by the leaders and this affects the transparency levels in the resource 

usage process hence affecting sustainability of church projects in the cathedrals. 
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5.3. Recommendations of the study  

From the findings and conclusions of the study, the following recommendations are made: There 

is need for Namirembe and Lubaga cathedrals to put up financial management guidelines for all 

the church faith based projects in the diocese to adopt the use of budgets in their financial 

management processes. The cathedrals in this can hire a consultant to come up with standard 

operating procedures of what all the cathedral must follow in the budget making process. This will 

allow effective planning of all the resources in the diocese and hence sustainability of all the church 

projects in the respective cathedrals. There is need for the diocese to hire a consultant to train its 

entire clergy and other leaders in the cathedrals who are responsible for budget making on the best 

practices of budgeting and budgeting processes. This will help build the capacity of these leaders 

in various positions of the church to understand the various budget practices and how they can be 

applied in the budget making process for faith based tourism activities 

 

There is need for the dioceses to endeavor to train representatives of various church leaders in the 

diocese on how best they can mobilize sufficient resources to sustain faith based tourism. This can 

be done by hiring a consultant who can train all the clergy leaders on methods of resource 

mobilization how to make proposals to that can seek funding from the various donors funding 

agencies, fundraising in partner churches outside Uganda and appealing to other well-wishers. If 

such skills are successfully learnt and applied they may improve on the resource mobilization 

efforts to attract more funding for the church. This will help improve on the implementation of 

different activities for church and also help to improve on the faith based tourism projects.  

 

Accountability on church project sustainability: There is need for the cathedrals to put in place 

accountability procedures, systems and standard guidelines for all the churches - to ensure 

economy, efficiency and effectiveness of funds utilization. This will help capture most of the key 

aspects in the accountability process that are more likely to ensure transparency, quality, 

accurateness and value for money in church project activities in the cathedrals thereby paving way 

for repeat and continuous giving hence continued support to projects leading to sustainability of 

the faith based projects.  
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5.4. Areas for Further Research  

This study was conducted in Namirembe and Lubaga cathedrals. Similar studies would be 

conducted in other cathedrals and Dioceses throughout the country for comparison purposes; this 

could also help in solving problems related to financial management in Faith Based Organizations.  
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APPENDICES 

APPENDIX I: QUESTIONNAIRE FOR STAFF AND MANAGEMENT OF THE 

CATHEDRAL 

Questionnaire Number ............................... 

Dear respondent, 

I am Ankunda Brenda a student of Makerere University pursuing Bachelors Degree of Tourism. I 

am currently conducting a study on managing faith based tourism in Uganda; a case study of 

Namirembe Cathedral and Lubaga Cathedral. The study is purely for academic purposes and the 

information given will be treated with utmost confidentiality. I therefore humbly request you to 

spare some time and answer the following questions. 

  

SECTION A: BIO DATA 

Please Tick the appropriate response box 

1.  Gender 

Male                                                                                     Female  

2. Education 

Primary level              Ordinary level          Advanced level            Diploma            Degree 

Master’s degree             Others (specify)……………………… 

3. Age group 

Below 20 years           20-30years                 31-40years            41-50years          51-60               

61-70              71+years  
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For the following questions please tick against the number of your choice: 

Key 

1. Strongly Disagree (SD) 2. Disagree (D)    3. Not Sure (NS)   4. Agree (A)  

5. Strongly agree (SA) 

SECTION B: THE MANAGEMENT SYSTEMS USED AT NAMIREMBE and 

LUBAGACATHEDRAL 

  SD D N

S 

A SA 

1. Activities to be done are determined  by management team based 

on the resources available for faith based tourism 

     

2. The church has management guidelines in form of a manual which 

guides all faith based tourism 

     

3. All the faith based tourism projects   have the immediate leadership that 

ensures they are sustainable 

     

4. The management  are periodically reviewed in each faith based 

tourism project 

     

5. There is clear communication on all aspects regarding the 

management team  in each faith based tourism project  

     

6. There is good governance of all  faith based tourism church projects      
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SECTION C: THE EFFECT OF MANAGEMENT ON FAITH BASED TOURISM IN 

NAMIREMBE and LUBAGA CATHERAL. 

  SD D NS A S

A 

1 There are controls to prevent fraud      

2 The management carries annual external audits  on faith based 

tourism  for effective management 

     

3 The management  produces regular reports      

4 All the projects have the immediate leadership that ensures faith 

based tourism is well managed 

     

5 There are measures in place to ensure efficient use of resources of 

faith based tourism at Namirembe Cathedral 

     

 

SECTION D:RESOURCE MOBILIZATION ON FAITH BASED TOURISM IN 

NAMIREMBE AND LUBAGA CATHERAL. 

  SD D NS A S

A 

1 The main sources of funds for faith based projects are: 

Members contributions ,well-wishers weekly ,fundraising , tithe    

     

2 The church majorly uses collections or offertories to complete most 

of its faith based tourism 

     

3 All stakeholders are involved in sourcing for such donations      

4 Church members contribute enough offertories to complete faith 

based tourism  

     

5 All stakeholders are involved in managing collections for the faith 

based projects 

     

3. The contributions are always properly  recorded       

 The church requests for donations using proposals from donors      

4. The church requests for donations using proposals from donors       
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SECTION E: ACCOUNTABILITY ON FAITH BASED TOURISM IN NAMIREMBE and 

LUBAGA CATHERAL. 

  S

D 

D N

S 

A SA 

1. There is regular reports of all the income and expenditures of all 

the faith based tourism  funds  

     

 There are accountability monitoring mechanisms in all faith 

based tourism  

     

2. All stakeholders are updated about   all the expenses of the  faith 

based tourism  

     

3. There is a proper communication channel in reporting the 

financial accountabilities to all stakeholders  

     

4 There is great emphasis on the accurateness of the figures in the 

accountability process  

     

5. Great emphasis is put on trust worthiness of all the key 

personnel  in the accounting process  

     

7. The church has sound accounting system to keep track of  faith 

based tourism financial transactions 

     

8. There is great emphasis on the integrity of accountabilities        
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APPENDIX 2 : QUESTIONNAIRE FOR LOCAL COMMUNITIES AND 

WORSHIPPERS 

Questionnaire Number ............................... 

Dear respondent, 

I am Ankunda Brenda a student of Makerere University pursuing Bachelors Degree of Tourism. I 

am currently conducting a study on managing faith based tourism in Uganda; a case study of 

Namirembe Cathedral and Lubaga Cathedral The study is purely for academic purposes and the 

information given will be treated with utmost confidentiality. I therefore humbly request you to 

spare some time and answer the following questions. 

  

SECTION A: BIO DATA 

Please Tick the appropriate response box 

1.  Gender  

Male                                                                                     Female  

2. Education  

Primary level              Ordinary level          Advanced level            Diploma            Degree 

Master’s degree             Others (specify)……………………… 

3. Age group    

Below 20 years          20-30years                 31-40years              41-50years            51-60 years   

61 – 70 years           71+ years  
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SECTION B: THE MANAGEMENT SYSTEMS USED AT NAMIREMBE AND 

LUBAGA CATHEDRAL 

1. Is there any management system at Namirembe and Lubaga Cathedral for faith based 

tourism? 

Yes     No  

2. If yes who are the leaders? 

………………………………………………………………………………………………………

………………………………………………………………………………………………………

……………………………………………………………………………………………………… 

3. Are there reports provided by management team of the faith based tourism at Namirembe 

and Lubaga Cathedral to local communities and worships? 

Yes                                No  

4. If yes which type of reports do they provide? 

………………………………………………………………………………………………………

………………………………………………………………………………………………………

How do you rate the performance of management team of the faith based tourism at Namirembe 

and Lubaga Cathedral? 

a) Very good 

b) Good  

c) Fair  

d) Below average 
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SECTION C: THE EFFECT OF MANAGEMENT ON FAITH BASED TOURISM IN 

NAMIREMBE AND LUBAGA CATHERAL. 

1. As a community member and worshiper at Namirebe and Lubaga Cathederal, are you 

aware of the management efforts to control fraud of faith based tourism projects 

Yes                       No  

2. If yes, what are they 

………………………………………………………………………………………………

………………………………………………………………………………………………

……………………………………………………………………………………………… 

3. Are you aware of measures in place to ensure efficient use of resources of faith based tourism at 

Namirembe Cathederal as a community member and a worshipper at Namirembe Cathedral 

Yes                                                 No  

 

4. If yes, what are those measures in place 

………………………………………………………………………………………………

………………………………………………………………………………………………

…………………………………………………………………………………………… 

5. Do All the projects have the immediate leadership that ensures faith based tourism is well 

managed? ………………………………………………………. 

What are top leaders that ensure that ……………………………………………………………… 
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SECTION D: RESOURCE MOBILIZATION ON FAITH BASED TOURISM IN 

NAMIREMBE AND LUBAGA CATHERAL. 

1. What are the main sources of funds for faith based projects? 

………………………………………………………………………………………………………

………………………………………………………………………………………………………

…………………………………………………………………………………………………… 

2. Who are the people involved in sourcing of faith based resources? 

………………………………………………………………………………………………………

………………………………………………………………………………………………………

……………………………………………………………………………………………………… 

3. According to you as a community member and worshiper at Namirembe and Lubaga 

cathedral, do church members contribute enough offertories to complete faith based 

tourism projects 

………………………………………………………………………………………………………

………………………………………………………………………………………………………

…………………………………………………………………………………………………… 

4. Apart from offertories, do communities in the church contribute towards faith based 

tourism? 

Yes                         No   
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If yes which type of contributions are they? 

………………………………………………………………………………………………………

………………………………………………………………………………………………………

…………………………………………………………………………………………………… 

SECTION E: ACCOUNTABILITY ON FAITH BASED TOURISM IN NAMIREMBE AND 

LUBAGA CATHERAL. 

1. Are there regular reports of all the income and expenditures of all the faith based tourism 

funds local communities and worshippers? 

Yes                           No  

2. If yes, which type of reports are they 

Monthly  

Quartly  

Annually  

Others specify ……………………………………………………………………………… 

3. Are there are accountability monitoring mechanisms in all faith based tourism presented to 

local communities and worshippers. 

Yes                               no   

4. Is there any proper communication channel in reporting the financial accountabilities to all 

stakeholders? 

Yes                             No  

As a community member and worshiper at namirembe cathedral, a you aware of faith based 

controls in place to ensure transparency in the accountability process 

Yes                                            No  
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APPENDIX 3 : QUESTIONNAIRE FOR LOCAL BUSSINESS 

 

Questionnaire Number ............................... 

Dear respondent, 

I am Ankunda Brenda a student of Makerere University pursuing Bachelors Degree of Tourism. I 

am currently conducting a study on managing faith based tourism in Uganda; a case study of 

Namirembe Cathedral and Lubaga Cathedral. The study is purely for academic purposes and the 

information given will be treated with utmost confidentiality. I therefore humbly request you to 

spare some time and answer the following questions. 

  

SECTION A: BIO DATA 

Please Tick the appropriate response box 

1.  Gender  

Male                                                                                     Female  

2. Education  

Primary level              Ordinary level           Advanced level            Diploma            

Degree                         Master’s degree             Others (specify)……………………… 

3. Age group  

Below 20 years          20-30years               31-40years            41-50years           51-60 years         

61 – 70 years                                         71+ years  
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For the following questions please tick the number of your choice: 

Key 

1. Strongly Disagree (SD) 2. Disagree (D)    3. Not Sure (NS) 4. Agree (A)  

5. Strongly agree (SA) 

SECTION B: THE MANAGEMENT SYSTEMS USED AT NAMIREMBE AND 

LUBAGA CATHEDRAL 

1. As a business operator, are you aware of management systems used at the Cathedral for 

faith based tourism? 

Yes                              No  

2. If yes, can you identify some of management systems used at the Cathedral for faith 

based tourism? 

………………………………………………………………………………………………

………………………………………………………………………………………………

…………………………………………………………………………………………….. 

3. How is/are those systems used in faith based tourism at the Cathedral. 

………………………………………………………………………………………………

………………………………………………………………………………………………

……………………………………………………………………………………………… 

4. What are possible problems faced by management systems used at the Cathedral in 

promoting of faith based tourism  

………………………………………………………………………………………………

………………………………………………………………………………………………

…………………………………………………………………………………………….. 
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5. What are possible solutions to the stated above problems. 

………………………………………………………………………………………………

………………………………………………………………………………………………

……………………………………………………………………………………………… 

SECTION C: THE EFFECT OF MANAGEMENT ON FAITH BASED TOURISM IN 

NAMIREMBE CATHEDRAL AND LUBAGA CATHEDRAL 

 

1. Are you aware of the management effects on faith based tourism in Namirembe and 

Lubaga Cathedral?  

Yes                             No 

2. What are the positive effects of faith based tourism? 

………………………………………………………………………………………………………

………………………………………………………………………………………………………

………………………………………………………………………………………………………

……………………………………………………………………………………………………… 

 

3. What are the negativities of management effects of faith based tourism? 

 

………………………………………………………………………………………………………

………………………………………………………………………………………………………

………………………………………………………………………………………………………

………………………………………………………………………………………………………

…………………………………………………………………………………………………….. 

4. What are the possible solutions to the above stated management effects to the business 

community? 

………………………………………………………………………………………………………

………………………………………………………………………………………………………

………………………………………………………………………………………………………

……………………………………………………………………………………………………… 
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5. What possible measures to boost management effects of faith based tourism? 

………………………………………………………………………………………………

………………………………………………………………………………………………

………………………………………………………………………………………………

…………………………………………………………………………………………… 

SECTION D: RESOURCE MOBILIZATION ON FAITH BASED TOURISM IN 

NAMIREMBE AND LUBAGA CATHEDRAL 

1. How can the church mobilize resources towards faith based tourism? 

………………………………………………………………………………………………………

………………………………………………………………………………………………………

………………………………………………………………………………………………………

…………………………………………………………………………………………………….. 

2. How can resources be distributed towards faith based tourism? 

………………………………………………………………………………………………………

………………………………………………………………………………………………………

………………………………………………………………………………………………………

………………………………………………………………………………………………. 

3. What are the possible problems that can be encountered during resource mobilization for 

the faith based tourism? 

………………………………………………………………………………………………………

………………………………………………………………………………………………………

…………………………………………………………………………………………………… 

4. How can the church cope up with the above stated problems? 
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………………………………………………………………………………………………………

………………………………………………………………………………………………………

……………………………………………………………………………………………………… 

SECTION E: ACCOUNTABILITY ON FAITH BASED TOURISM IN NAMIREMBE AND 

LUBAGA CATHEDRAL 

1. Are there is regular reports of all the income and expenditures of all the faith based tourism 

funds 

Yes                                        No  

2. Are you aware of the accountability monitoring mechanisms in all faith based tourism 

projects? 

Yes                                        No  

3. Do you think all stakeholders are updated about   all the expenses of the faith based 

tourism? 

Yes                                        No  

4. Are there a proper communication channel in reporting the financial accountabilities of 

faith based tourism to all stakeholders? 

Yes                                        No  

 

5. Does Church have controls in place to ensure transparency in the accountability process 

of faith based tourism. 

Yes                                        No  
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