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ABSTRACT 

The study was conducted to assess typologies of tourists and the activities they do participate in 

at Kavumba recreation center in Wakiso district. It was guided by objectives; to assess the visitor 

typologies at Kavumba recreation center, to examine factors that influence people to participate 

in recreational activities and what do they prefer, to examine the level of tourist satisfaction in 

using facilities at Kavumba Recreation Center and to assess how tourist experience can be 

improved when using facilities at the center.  

The study followed a quantitative research method in order to attain the set objectives of the 

study. Probability sampling technique was employed in recruiting the participants. Purposive 

sampling techniques were used to generate the sample population in this study. The total target 

population included the recreation centre management / administrators, employees and tourists 

and structured self-administered questionnaires and interview guides were used in the survey that 

was conducted to obtain primary data. The study used both descriptive and inferential statistics. 

Statistical Package for Social Scientists (SPSS) version 23.0 was used to analyze the data. 

The study found that Tourists visit Kavumba recreation center mainly for their wildlife 

viewing/zoo tours, swimming, and study and education services. These visitors are comprised of 

mainly leisure and holiday tourists‟ typology of travellers, educational tourists as well as 

business and professional tourists. The study further revealed that factors such as the price of the 

tourism activities at the Kavumba, the safety and security of the place, recommendation from 

friends and relatives and advertisements were major factors influential in determining the 

traveller‟s participation in recreation facilities. Further it was found that factors such as the 

quality of recreational staff, accommodation facilities, safety and security, nature of roads were 

crucial in influencing the level of tourist satisfaction and tourists‟ satisfaction can be enhanced 

through recruiting more and train guides and  having more aggressive marketing campaigns and 

rehabilitation of the roads especially leading to the recreational center.  

It was from these results that the study recommends that aggressive marketing campaigns should 

be done to make the place well known out to Uganda and other countries at large, the Local 

government in collaboration with Kavumba Recreation Center improve and rehabilitate the road 

so as to ease the movement of travelers and lastly recreational center should conduct regular 

workshops and training to their members to equip staff with staff proper multilingual skills.
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CHAPTER ONE 

INTRODUCTION 

1.1. Introduction and background to the study 

Tourism is a significant sector for the development of any country‟s economy. The UNWTO 

defines tourism as a social, cultural and economic phenomenon which involves the movement of 

people to countries or destinations outside their typical surroundings for individual or 

business/occupation reasons (UNWTO, 2010). Of all the destinations in the world and all the 

people living in it, each person travels in a unique way and for a specific purpose. In the field of 

tourism and travel, there are identifiable types of tourist profiles and knowing this creates a better 

experience for all whether choosing to identify a tourist by a psychographic or demographic 

profile every tourist category can be identified. 

Plog (2012) is the architect of tourist definitions widely accepted within the travel and tourism 

industry, In his book „Why Destination Areas Rise And Fall in Popularity‟‟, he defines the travel 

characteristics of psychographic types. He defined 5 types of travelers; the allocentric traveler, 

near allocentric, midcentric, near psychocentric and the psychocentric. 

Allocentric traveler is a person extroverted in their adventure choices, an allocentric traveler is 

confident, curious and often prefers travelling alone, According to a study presented in the 

Journal of Travel and Marketing, only 4% of the population is predicted to be allocentric in their 

travelling habits, allocentrics are motivated by educational and cultural motives, searching for 

the exotic and even to sharpen perspectives and go for new experiences, not only comfortable 

meeting strangers or new people but also it fascinates them for they explore into their cultures 

while such meetings. – These people specify the area and make their own travel 

arrangements.(Enright, 2004) 

Plog‟s Psychocentric travelers, generally conservative, inhibited and unadventurous. Traditional 

and have little curiosity to visit strange places. Frequently these members keep returning to 

familiar destinations to avoid troubles. They want to relax, love serenity and better happy when 

undisturbed. Tourists of the Psycho-centric type expect the same food and activities. Ultimate 

factor that they are too much worried about touring is safety and security. The preferred 

destinations for this type of traveler are recreational centers, business and known locations. 
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Cohen‟s Tourist Typology, Cohen ( 2012) categorized tourist into four; organized mass tourist, 

individual mass tourist, the explorer and the drifter. This is similar to Plog‟s model where in 

psychocentrics are further divided into organized and individualized and the allocentrics into 

explorers and drifters. 

Cohen‟s Tourist Categories are characterized by the following starting with the organized mass 

tourists who package tour fixed itineraries, planned stops, guided organizers making the 

decisions, Familiarity at a maximum and novelty at a minimum. Secondly the individual mass 

tourists make tours not entirely planned by others, tourist having some control over his/her 

itinerary and time allocations, major arrangements made through travel intermediary, tourist 

remaining largely within the environmental bubble of home country ways and mixing little with 

locals, dominant familiarity.  The explorer tourist usually plans his/her own trips and trying to 

avoid developed tourist attractions, desires to mix with locals but still protected within the 

environmental bubble, dominant novelty, tourist not fully integrating with locals. The drifter 

tourists plan their trip alone, tourists avoid tourist attractions and live with the locals, almost 

entirely immersed in the host culture, sharing its shelter, food and habits, Novelty is dominant 

and familiarity disappears. 

Market segmentation, geographic grouping of potential tourists is based on their segmentation 

location, Demographic grouping is based on the tourist‟s gender, age, segmentation ethnicity, 

occupation, income, household size and family situation. Psychographic grouping is based on 

how tourists live and on their segmentation priorities and interests. Product grouping of tourists 

is based directly on what they related want and need in a particular good or service. 

Typologies are aimed at creating groups of tourists or destination areas with similar 

characteristics. Similarity should be high between the members of the same group and low 

between members of different groups. Distances should be small in members within the same 

group and high between different groups. Typologies help at organizing thought in tourism 

related issues. Demand and supply typologies are a very important and effective tool in the 

tourism planning process. They advocate tourism planning process at all stages and especially in 

the final steps of decision making and policy formulation. 
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Recreational activities are often done for enjoyment, amusement or pleasure and are considered 

to be fun. Recreation is an essential part of human life and funds many different forms which are 

shaped naturally by individual interests but also by the surrounding social construction. 

Recreational activities can be communal or solitary, active or passive, outdoors or harmful and 

useful for society. For example in Kavumba Recreation Center activities include; swimming, 

wildlife education, face painting, outdoor sports among others. 

Tourism has recognized that many visitors are specifically attracted by recreational offerings. In 

support of recreational activities governments have taken an important role in their creation, 

maintenance and organization. Tourism recreational activity business is an important factor in 

the international economy. 

1.2 Statement of the research problem 

Tourism development is different from place to place and it is depended upon the special 

characteristics/ features of the place itself and the characteristics of tourists. It is obvious that the 

creation of a typology of demand or supply is a result of the influence of many different but 

interdependent factors. Some of those factors according to supply typologies are the 

characteristics of the tourist‟s personality, his behaviour, the characteristics of the travel 

undertaken, etc. According to demand typologies the shape of development and her spatial 

distribution are factors that have to be taken into account. 

Recreation includes an extremely broad range of leisure activities including travel and tourism, 

cultural entertainment, hobbies, membership in social clubs, nature related activities and special 

events. It has been observed by researchers such as Barucc, (1976) that many tourists both local 

and international during vacations or school breaks want to spare time with friends and family 

participating in various recreational activities. As a result at Kavumba Recreation Center little is 

known about the factors that determine tourist choice for recreational activities, major typologies 

of tourists they do target and their influence in recreational activities development. The purpose 

of this study is therefore to investigate the major recreational activities and factors that determine 

tourist choice for activities at Kavumba Recreation Center. 
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1.3. Purpose of the Study 

 To examine the factors that determine tourist choice for activities at Kavumba Recreation 

Center. 

1.4. Objectives of the study 

1) To assess the visitor typologies at Kavumba recreation center. 

2) To examine factors that influence people to participate in recreational activities and what 

do they prefer. 

3) To examine the level of tourist satisfaction in using facilities at Kavumba Recreation 

Center. 

4) To assess how tourist experience can be improved when using facilities at the center. 

1.5. Research questions 

1) What category of the visitor typology does kavumba recreation center target? 

2) What influences tourists to participate in recreational activities? 

3) How can activities that tourists participate in be improved at Kavumba Recreation 

Center? 

4) What measures have been put in place to examine the level of tourist satisfaction in using 

facilities at Kavumba Recreation center? 

1.6. Scope of the study 

1.6.1. Content Scope 

The study focused on examining the factors that determine tourists choice for activities at 

kavumba Recreation Center 

1.6.2. Geographical Scope 

The study targeted kavumba Recreation Center in Wakiso district 

 

 



5 
 

1.7. Significance of the study 

The study is important to the administration of Kavumba Recreation Center, tourism students at 

higher levels of education, tourism centers and tourists who visit Kavumba Recreation center in 

the following ways; 

It will help the managers of Kavumba Recreation Center to understand the typologies of tourists 

that they target and the role they play towards tourism planning which in the end result into 

facility development hence creating a corporate image for the center. 

It will enable other tourism centers like Kiwatule Recreational center to provide recreational 

activities that meet the tourists interests thus improving the visitors‟ experiences 

The results will where necessary enable stakeholders like tourists companies, UWA improve the 

quality of services provided to customers hence leading to the provision of standardized tourism 

products and services. 

The results will enable me acquire more information about the typologies of tourists in the 

tourism industry. For example information about tourist and their interaction with facilities, 

development and management as a tool for sustainable tourism planning thus assisting me to 

attain a degree in Bachelors of Tourism  
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CHAPTER TWO 

LITERATURE REVIEW 

2.0.Introduction  

The chapter comprises of the arguments and opinions of the earlier authors and scholars which 

are related to the typology of tourists and customer satisfaction in the tourism industry. Literature 

reviewed in this chapter is obtained from secondary sources and discussed in relation to the 

objectives of the study as elaborated below  

2.1. Review of Related Literature 

2.1.1.Tourism System 

The tourism phenomenon consists of two essential components, that is, an origin and a 

destination. The first is represented by tourists or tourism demands and the second is described as 

tourism supply (Uysal, 2000). The two components together form the tourism system, which is 

the result of demand, and supply interaction. As apparently suggested by Gunn (1994) the 

tourism system may be conceptualized within a demand-supply framework. The demand side of 

the framework captures the nature of tourist markets. In particular, demand analysis may focus 

on the tourist and his/her characteristics. The supply side relates to the attractions and attributes 

of the tourism product. This relationship between the demand and supply can be discussed within 

the notion of product quality or value from a consumer's ( the tourist's) perspective 

 The tourism industry has a dynamic component. This is because the popularity of the products 

and tourist markets change over time. The changing attractiveness of destinations, and their 

ability to draw tourists, is related to both the supply and the demand components of the tourism 

(market) system (Hall, 1998). 

On additional, product performance governs several components such as marketing strategies, 

product quality and value and product evaluation. These components continually link supply and 

demand in the tourism process. The involved elements are presented in the subsequent sections. 

2.1.2. Typologies of tourists 

Plog (2012) is the architect of tourist definitions widely accepted within the travel and tourism 

industry, In his book „Why Destination Areas Rise And Fall in Popularity‟‟, he defines the travel 
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characteristics of psychographic types. He defined 5 types of travelers; the allocentric traveler, 

near allocentric, midcentric, near psychocentric and the psychocentric. 

Allocentric traveler is a person extroverted in their adventure choices, an allocentric traveler is 

confident, curious and often prefers travelling alone, According to a study presented in the 

Journal of Travel and Marketing, only 4% of the population is predicted to be allocentric in their 

travelling habits, allocentrics are motivated by educational and cultural motives, searching for 

the exotic and even to sharpen perspectives and go for new experiences, not only comfortable 

meeting strangers or new people but also it fascinates them for they explore into their cultures 

while such meetings. – These people specify the area and make their own travel arrangements. 

(Enright, 2004) 

Plog‟s Psychocentric travelers, generally conservative, inhibited and unadventurous. Traditional 

and have little curiosity to visit strange places. Frequently these members keep returning to 

familiar destinations to avoid troubles. They want to relax, love serenity and better happy when 

undisturbed. Tourists of the Psycho-centric type expect the same food and activities. Ultimate 

factor that they are too much worried about touring is safety and security. The preferred 

destinations for this type of traveler are recreational centers, business and known locations. 

Cohen‟s Tourist Typology, Cohen ( 2012) categorized tourist into four; organized mass tourist, 

individual mass tourist, the explorer and the drifter. This is similar to Plog‟s model where in 

psychocentrics are further divided into organized and individualized and the allocentrics into 

explorers and drifters. 

2.1.3. Tourist interactions with facilities  

According to Becker, (1981). "The way the physical setting is created in organizations has barely 

been tapped as a tangible organizational resource" (Research suggests that consumers use 

ambient and social elements (Baker et al, 1988; Bitner, 1990; Mehrabian & Russell, 1974), and 

merchandise/service quality (Baker et al, 1994) to make quality inferences about the service 

episode. Rook (1985) maintains that the artifacts surrounding consumers often communicate 

specific symbolic messages that are integral to the meaning of the total service experience. For 

example, the color of the interior and exterior walls, how the entry and exits are located and the 
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appearance of food service outlets all contribute to how the customer feels when they are in the 

service setting. 

Elements in the service environment (e.g. color, lighting, music) have been found to influence 

customers' affective states (Bitner, 1992; Mehrabian & Russel, 1974; Oakes,2000). For example, 

Oakes (2000) noted that the type of music played in a service venue had an effect on  customer 

expectations of service quality. Customers expect higher quality merchandise/service if classical 

music was played, and had lower expectations for establishments that played Top 40 hits. The 

type of music played was also found to affect the length of stay, amount purchased, shopping 

speed, and repatronage intentions of customers. In a leisure-sport setting, Moore et al (1999) 

found that mega-video displays in sport stadiums enhanced spectator enjoyment, and contributed 

positively to the creation of "atmosphere" during the leisure-sport event. This is clear evidence 

that servicescape elements do have an influence on customer expectations and behavior in 

service settings. 

 

Services cape elements can have either a positive or negative influence customers (Russel & 

Pratt, 1980). For example, soothing music when shopping in a departmental store is a positive 

influence, while harsh noise from a nearby construction site is a negative one. Russel & 

Snodgrass (1987) posited that positive influences would lead to customers having a positive view 

of the service setting (and vice-versa). It is crucial to carefully weigh the design and layout of 

servicescapes to ensure that they are able to provide a comfortable and stimulating spectating 

experience. This is because knowledge of the factors that influence customer satisfaction in 

service encounters is critical to the attraction, retention and enhancement of customer 

relationships (Bitner, 1992; Varley& Crowther, 1998). Tourists interact with facilities depending 

on the recreational activities they chose while at the recreational center. 

2.2 The major influencing factors for leisure. 

Torkildsen, [2005] states that Choosing a leisure activity is based on a series of interconnected 

reasons influenced by a few factors like: the individual factor: the personality, the abilities, the 

capacities, the stage in one‟s life, the interests, etc; the circumstances and situation that 

individuals find themselves in: the social class, the job, the revenue, the work leisure time 

availability ,etc; the opportunities and support service available to the individual: facilities, 
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resources, programs and its management, culture. The implication in leisure activities is more 

intense for children in their constant play and reduced for adults. Also important is the age and 

the moment in a life time cycle, for instance: a single person has more free time for leisure 

activities than a married one with children. Then the availability of free time also determines 

differences in leisure based on leisure criteria. The argument of a family with children can 

influence the implication degree of gender in leisure, as a woman takes care of children and 

therefore has little time for leisure activities. In a large spectrum it appears that the participation 

rates do not differ substantially for men and women, though women tend to take part more in 

cultural activities and men tend to take part in more active activities such as sports. The level of 

education, its characteristics the length of it also influence the engagement in a particularly 

leisure activity such as arts, hobbies, etc. that require special knowledge skills. 

2.3 Factors that determine customer Satisfaction 

Importantly there is a significant influence between service quality and customer satisfaction. 

Satisfied tourists tend to be loyal to the company and more likely to return (Greenwell et al., 

2002). Understanding satisfaction is important in the sense that dissatisfied customers rarely 

complain, but rather simply purchase from another service provider. Satisfaction is most 

commonly described in terms of the disconfirmation approach, which describes it as the variation 

between a customer‟s pre-purchase expectations and post-purchase perceptions of the actual 

service performed (O'Neill, 2001). The general thought is that satisfaction mediates the 

relationship between perceived service quality and destination performance (Babikaset al., 2004) 

 If poor customer service is realized at any time in a business, it will lead to customer 

dissatisfaction. If more tourists are retained at an increased rate, a business can be able to realize 

profits increased by 25% on an average scale (Griffin, 1995). Tangibility, Reliability, 

Responsiveness, Assurance and Empathy are used to measure the gap between customers' 

expected service level and perceived service level by performing the gap analysis (Parasuraman 

et al., 1985). All the five dimensions of service quality influenced customer satisfaction 

substantially and improving the service quality elements is widely considered as the main 

ancestor which could effectively bring significant contributions on customer satisfaction. 

Anderson, (2012) studied about service quality scale development tourism sector in India by 
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measuring thirty four determinants with the help of scaling procedure. The availability of service 

operations at the destination and employees performance are closely related to each other which 

directly influence customer perception towards the tourism service. Customer satisfaction in 

today's world era is believed to strongly connect with understanding consumer behavior 

 To understand the consumer buying pattern, firms are looking at how to influence them. Each 

destination seeks help from external agencies and various sources to acquire the required 

information via the very common consumer behavior research analysis. Ultimately, there are 

certain motivating and influencing factors which play important role in convincing tourists to 

choose a product and the same factors are also responsible for the consumer satisfaction after the 

post purchase behavior. Consumers prefer products not based on the functional features 

anymore; rather products are preferred by them based on the environmental impacts and some 

other dynamic factors (Mont and Plepys, 2003). 

 Also, one of the extremes, customer satisfaction is always intended to influence buyers' 

repurchase intention through positive word of mouth interaction; meanwhile being the other 

extreme, dissatisfaction leads to negative word of mouth communication. Moreover, satisfied 

customers always suggest others to go for the product while dissatisfied customers will also 

recommend others in huge numbers but in the context of negative marketing, most probably 

dissatisfied customers recommend others not to use the product 
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CHAPTER THREE 

METHODOLOGY 

 

3.0. Introduction 

This chapter describes the methods the researcher used to conduct the research study. It explains 

the research design, target population, sampling methods and sample size, measurement 

instruments, source of data, data collection procedures, data analysis and the anticipated 

challenges the researcher encountered when carrying the study. 

3.1 Research Design 

The descriptive cross-sectional survey was adopted because it provides a systematic description 

that is as factual and as accurate as possible. This was appropriate because it enabled the 

researcher to collect and analyze data at a single point and make meaningful recommendations to 

the research objectives (Cresswell & Clark,2011)  A quantitative approach was applied in 

collecting data and the study was guided by self-administered questionnaire. 

3.2 Study Population 

The total target population included the recreation centre management / administrators, 

employees and tourists. In this study a sample of both domestic and international tourists were 

interviewed. According to Mugenda and Mugenda (1999) involving both sexes in the research 

avoids bias. Domestic and international tourists were interviewed because they have accurate 

information about why they go for certain recreational activities. Recreation centre management 

were also interviewed. This population enabled the researcher to obtain the necessary data for his 

research that he requires. 

3.3 Sampling Method 

The researcher used a convenient sampling technique to identify the respondents for the study. 

Convenient sampling is a non-probability sampling technique where subjects are selected 

because of their convenient accessibility and proximity to the researcher. This gave the 

researcher an opportunity to collect data from willing respondents and from the ones who are 

easily accessible. 
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3.4. Sampling size 

A total of 65 respondents were involved in this study where  by 50  tourists were reached by the 

use of the questionnaires while 15 respondents from management and staff of Kavumba 

Recreation Center were interviewed by the researcher face to face using the interview guide  

3.5. Data collection tools 

This is the process a researcher went through when gathering and measuring information on 

targeted variables in an established systematic fashion, which enabled her to answer relevant 

questions and evaluate outcomes. The researcher used questionnaire method to collect data from 

the tourists. Quantitative data was collected from the tourists. Interview method was used to 

collect data from recreational Centre administrators.  

• Questionnaire  

The researcher collected data using a self-administered closed-ended questionnaire which is 

adopted from Memarbashi Shahryar (2012), Five-point Likert scale were used (1= Strongly 

Disagree to 5= strongly agree). These measures were refined and pre-tested to enhance the 

validity and accuracy of the questionnaire.  

3.6. Measurement of Variables  

In order to understand the typologies of tourists visiting kavumba recreation, it was influential to 

find out the main purpose for their visit to the center and thus respondents from the tourists were 

asked to tick the reasons of their choice for visiting the center  

In abide to understand factors that influence people to participate  in the recreational activities at 

Kavumba, there was a need to first find out the activities that travellers participate in at the center 

• Customer satisfaction variable was measured using a five-point Likert type scale  

(1very satisfied, 2=satisfied, 3=neither satisfied or unsatisfied, 4,unsatisfied,5=very unsatisfied)  
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3.7. Data Processing and analysis  

Data was compiled, sorted, edited and coded to ensure quality, accuracy and completeness. The 

data was then entered into a computer using the statistical package for social scientist (SPSS) 

version 21 for analysis. Factor analysis was used in testing the objectives and correlations 

analysis was done between the independent and dependent variables.  

3.8. Ethical considerations  

In research, the researcher is expected to adhere to ethical norms. In this regard, the study was 

conducted with utmost regard to professional and ethical standards. The researcher ensured that 

the anonymity of respondents is maintained, as well as ensure respect for intellectual property. 

The respect for respondents was ensured regarding the information provided, and non- 

discrimination was ensured to allow willing and equal participation. In addition, no client was 

forced to give the information, but was convinced to give the feedback at will, in this study. The 

researcher recognized the rights of individuals to privacy, personal data protection and freedom 

of movement. The biodiversity was respected and no irreversible change that threatened the 

environment or ecological balance was imposed. In the end, all the data collected was destroyed 

after capturing and during the analysis.  

3.9. Limitation of the Study  

i. Some of the targeted respondents took longer than anticipated to respond to all the questions. 

But the researcher gave them more time and encouraged them that it was a purely academic 

research and confidentiality was upheld.  

ii. Some of the questionnaires were not fully filled.  

iii. Some targeted participants failed to respond to the questionnaires suitably, the researcher 

however endeavored to emphasize that it was a purely academic research.  

iv. The anticipated amount to be used was not enough due to the changes in prices in the 

economy. But the researcher solicited for more funding from friends and relatives.  
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CHAPTER FOUR 

RESULTS AND DISCUSSION OF RESULTS 

4.0 Introduction 

This chapter provides detailed information on results, as well as interpretation.  A total of 65 

respondents were involved in this study where  by 50  tourists were reached by the use of the 

questionnaires while 15 respondents from management and staff of Kavumba Recreation Center 

were interviewed by the researcher face to face using the interview guide  

4.1. Profile of the respondents  

A total of 65 respondents were involved in this study where  by 50  tourists were reached by the 

use of the questionnaires while 15 respondents from management and staff of Kavumba 

Recreation Center were interviewed by the researcher face to face using the interview guide. 

Among the respondents surveyed, the majority of them (56%) were males while the rest 44% 

were females (See figure 1). The greater number of male respondents was attributed to vigorous 

activities such as football matches, spa activities especially gyms that attract more men than 

women. 

 

Figure 1 Gender of respondents 
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4.1.2 Age of respondents 

Age was also important in determining the tourist‟s characteristics and category of them 

travelling. It was found ought that majority of the tourists were youthful travellers with in the age 

bracket of 19-30 years (46%), this was followed by those in age bracket of 31-45 which 

accounted for 38% , 14% belonged to the age bracket of 14-18  as shown in Table 1 below. This 

indicated that most of the tourists visiting Kavumba recreation center are younger compared to 

older ones. These can be explained by the nature of the activities that entices young people 

especially the entertainment services provided to young people to enjoy themselves. 

Table 1.Age of respondents 

Age of respondents  Frequency  Percentage of respondents 

14-18 7 14.0 

19-30 23 46.0 

31-45 19 38.0 

46-60 1 2.0 

Total 50 100.0 

 

4.1.3. Occupation  

Most of the respondents (46%) were business people.  Besides business, about 18% of the 

respondents were students, 14% were marketers and 8% of the respondents were teachers as 

shown in figure 2 below. This indicated that business people have more disposable income to 

travel and enjoy the activities at the center and thus business person compose the largest majority 

of respondents. Students always visit the recreation mainly for study purposes. 
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Figure 2 Occupation of respondents 

4.2 Visitor typologies at Kavumba recreation center 

4.2.1. Reasons for visiting Kavumba recreation center 

In order to understand the typologies of tourists visiting Kavumba recreation, it was influential to 

find out the main purpose for their visit to the center and thus respondents from the tourists were 

asked to tick the reasons of their choice for visiting the center. Different tourist‟s visit Kavumba 

recreation center for different reasons. From the results, the majority of responses (90%) 

indicated wildlife viewing/zoo tours as their main reason for visiting the recreational centre, this 

was followed by desire to swim(84%), study and education services (48.0%), attending 

conferences and meetings (46%), horse riding (42.0%) soccer/football among others (see table 

2). These results indicated that major tourists to Kavumba recreation centre go there because of 

the zoo that facilitates wildlife viewing especially crocodiles, moneys of different types like the 

Ugandan manga biz, among others, presence of huge swimming pool that has enabled people 

/tourists to swim. It was further revealed that the recreation presents educational opportunities for 

educational travellers especially students trips and researchers. These tourism activities were 

important for tourism industry and need a link interaction of tourists, governments, organizations 

and communities in order to develop. These results were in line with earlier studies of (Godfrey, 
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2000), who noted that tourism activities and resources attract visitors of all categories to different 

destinations all over the world especially  in recreation center. 

 

Table 2 Reasons for visiting Kavumba Recreation Centre 

Reasons for visiting  frequencies Percentage of cases 

Soccer/football 14 28.0% 

Swimming 42 84.0% 

Attending conference and 

meeting 

23 46.0% 

Horse riding 21 42.0% 

Study and education 24 48.0% 

Health spa like gym 16 32.0% 

Wildlife viewing 45 90.0% 

 

 

Table 3.Typology of travellers 

Typology/category of travelers  Frequency  Percentage of cases 

Business and profession 17                                                                                                       34.0% 

Leisure and holiday tourist 38 76.0% 

Educational tourist 25 50.0% 

 

The study finding found with evidence that most of typology travellers at Kavumba recreation 

center belonged to leisure and holiday tourists (76%), this was followed by educational tourists 

(50%) and business and professional tourists (34%) as indicated in  (table 3). Most of the 

respondents argued that the centre provides creative activities for study purposes especially 

students and researchers. These results indicated that most of travellers are leisure and holiday 

tourists who move from different parts of the country and the world to come and enjoy the 

atmosphere at Kavumba and participate in different activities of the area. It is important to note 

that Leisure and tourism destinations are the places to which people travel in order to take part in 
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leisure and tourism activities especially leisure tourists, these studies are connected with those of 

(Crouch, 2011) who pointed out that it is necessary to think about the ways in which people 

travel to the destination and the facilities and attractions which make the tourists want to go there 

and well known for the appeal a destination. Most tourists especially those for leisure and 

holiday want to travel to a tourist destination or recreational center to have a holiday and relax 

while others may travel to watch a game of football or rugby. 

It can be fully discussed that because different typologies of travellers travel for different 

reasons; leisure (holidays), business and visiting friends and family, different aspects or features 

of the destination will appeal to them. According to (Cracolici, 2009) People travelling for 

leisure purposes will be more interested in the range of attractions available, Business travellers 

may be more interested in the conference facilities or the ease of getting from the city Centre to 

the airport  People travelling to visit friends and relatives will be less interested in the attractions 

and facilities because their main reason for visiting that destination is the friends or relatives they 

are meeting and staying with and thus destinations must have better facilities that would appeal 

to them depending on their travel demands. 

Another typology of travellers at the Kavumba recreation center was identified as the educational 

travelers. These according to the results were mainly the youth that were attracted by the zoo 

with different animals, especially snakes, monkeys, birds like the crested crane and so on at 

Kavumba recreation center. It‟s important to note that educational travellers constitute a 

significant component of the visiting public of major zoos, and some even specifically target 

tourists through the use of 'charismatic animals, such as polar bears, pandas (Frost, 2011) or 

giraffes. Zoos in recreational centers are thus a potential tourist attraction, in addition to being 

recreational or amusement sites, especially for youthful travellers as well as centres of 

conservation and education and economic enterprises and this confirms the presence of 

educational travellers at Kavumba Recreation Center. 

4.3 Factors that influence people to participate in the recreational activities  

In abide to understand factors that influence people to participate  in the recreational activities at 

Kavumba, there was a need to first find out the activities that travellers participate in according 

to the results from the travellers, it was found out that there are different activities that people 
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participate in at Kavumba. Majority of the responses (82%) indicated that people participate in 

wildlife viewing at the zoo, 78% participate in swimming and 56% participate in horse riding. 

However small number people (20%) participate in bicycle riding at Kavumba recreation center 

as well as soccer/football (see Table 4). This indicates that the presence of wildlife zoo has 

attracted very many people who flock to Kavumba for animal viewing such as crocodiles, snakes 

and many others and this relates to the literature reviewed by shackey (2012) who stated that 

recreational center zoos offers opportunities for travellers to view animals that may be far away 

in the wild. He further added that zoos are the archetypal wildlife attraction that attracts people, 

especially those for educational experience. 

One of the respondents who was soccer fan  reported that it is over the weekend that soccer fans 

and cyclists flock to this place but today being working days most of our colleagues are busy 

doing other businesses that bring income to them so that‟s why people for football and cyclists 

are very few on such days. 

Table 4.Activities that people/travellers participate in at Kavumba 

Activities  Frequencies  Percentage of cases 

Soccer/ football 10 20.0% 

Swimming 39 78.0% 

Wildlife viewing 41 82.0% 

Horse riding 28 56.0% 

Donkey 15 30.0% 

Health spa 20 40.0% 

Bycle riding 10 20.0% 
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Tourists participating in horse riding, football, swimming as  shown in the pictures below; 

 

   

 

Further, respondents from the travellers were given statements regarding the factors that 

influence their participation in recreational activities to indicate whether they strongly Disagree, 

Disagree, Neither Agree nor Disagree, Agree and strongly agree with the statements. Their 

responses are presented in table 5 below  
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Table 5.Factors that influence people’s participation in activities. 

Activities are cost effective Frequency Percent 

Neither agree nor disagree 11 22 

Agree 18 36 

Strongly Agree 8 16 

Disagree 13 26 

Total 50 100 

Recommendations by Friends Frequency Percent 

Not Sure 5 10 

Agree 25 50 

Strongly Agree 11 22 

Disagree 9 18 

Total 50                   100 

Safety and security at the center  Frequency Percent 

Neither agree nor disagree 5 10 

Agree 19 38 

Strongly Agree 9 18 

Disagree  17 34 

Total 50 100 

Advertisement about the place Frequency Percent 

Disagree 21 42 

Agree 17 34 

Strongly Agree 12 24 

Total 33 100 

Availability of opportunities to 

interact with tourists 

Frequency Percentage 

Strongly agree 9 18 

Agree 13 26 

Disagree 15 30 

Not sure 9 18 

Strongly disagree 4 8 

Total 50 100 

 From the table 5 above it can be seen that people/travellers participation in the activities was 

influenced by different factors. 36% of the respondents agreed that their participation in activities 

at Kavumba was driven by low costs of the activities and 16% also strongly agreed however 26% 

of the respondents disagreed that the cost of activities in any way don't influence their 

participation. This indicated that the price of the activities determines the participation level of 

travellers in such activity and this result relates to findings by (Gomezelj, 2011) who opined that 

price plays a big role in travellers participation in activities at various destinations. He argued 
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that travellers will always compare the prices of different destinations and will always choose 

destinations that are cheaper in terms of their budget. This was found true at Kavumba recreation 

where one of the local travellers found at the zoo revealed that he doesn‟t see the reason as to 

why he should go to national parks to see lions when he can spend little money and see such 

animals at Kavumba although other respondents argued that prices to activities such as gym, 

horse riding as well as zoo entrance fees should be reduced to encourage more travellers to visit 

the place. 

Further from (Table 5) above, it was found out that safety and security at Kavumba recreation 

center is influential in determining participation level of travellers in different activities. Majority 

of the respondents 56% agreed that safety and security at Kavumba determines their level of 

participation while 34% disagreed with the statement and 10% neither agree nor disagree. It is 

important to note that safety of the areas is important for all travellers survival and travellers will 

always feel secure when they feel safe about the place and activities that they are going to enjoy 

are well secured. Travellers will always go to safer destinations as compared to those that are a 

threat to their lives and property. According to (Plog, 2011) tourism is fragile industry that can 

be affected by any form of insecurity and thus destinations should mind much of their visitor‟s 

security and safety to remain competitive. 

Results further revealed that majority of the respondents 50% agreed that recommendations from 

friends was influential in determining their participation in activities at Kavumba. 22% of the 

respondents strongly agreed with this statement while 18% strongly disagreed with it see (Table 

5) above. One of the respondents reported that his first place at Kavumba was as result of 

recommendation from his closest friend who was ever at the place. He argued that before he 

never knew that there was a zoo at Kavumba until a friend of his who tipped him and thus the 

presence of travellers at a given place for leisure friends do an important role to entice others. 

Advertisement about the place and the desire to interact with new friends and tourists in 

particular were highlighted among the factors that influence people to participate in recreational 

activities at Kavumba recreation center. Respondents 30% and 34% agreed that desire to meet 

new tourists and advertisement respectively influence the level of people's participation in 

recreational activities. However from the results 42% disagreed that their participation in 
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activities was not influenced by advertisement as they argued that they take time to hear about 

advertisement talking about Kavumba which calls for more advertising efforts to make the place 

more popular especially to new travellers. 

4.4 Level of tourist satisfaction in using facilities at Kavumba Recreation Center  

Respondents were asked to comment on their satisfaction level while using facilities at Kavumba 

Recreation center. According to the results, the majority of the respondents 72% were „satisfied 

„and 4% were „very satisfied‟. The percentage of the „unsatisfied‟ was at 6% and 18% of the 

respondents were neutral and none of the respondents was „very unsatisfied‟ with quality of 

facilities (Table 6). Further results from cross tabulation indicated that leisure and travel tourists 

were highly satisfied with the activities followed by business travellers as indicated 

Table 6. Satisfaction with the level of facilities used 

Variable Leisure and travel 

tourists  

Business/profession

als  

Educational tourists  

Very 

satisfied 

15 10 12 

satisfied 27 20 12 

Neutral  8 17 14 

Unsatisfied                       2 3 12 

 

One of the objectives of the study of the study was to assess the level of satisfaction with 

different services and facilities. Respondents were asked to indicate their level of satisfaction 

with such service factors that influence their level of satisfaction. 
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Table 7. Satisfaction level with services and facilities at Kavumba 

Service/facility Very 

satisfied  

Satisfied  Neither satisfied 

or un satisfied 

Unsatisfied very 

unsatisfied 

Total 

Safety and 

security 

F 9 28 6 7 0 50 

% 18 56 12 14 0 100 

Accommodation 

facilities 

  

F 

5 24 14 6 1 50 

  

% 

10 48 28 12 2 100 

Guiding 

services 

F 11 25 9 5 0 50 

% 22 50 18 10 0 100 

Customer care 

services 

F 2 26 6 14 2 50 

% 4 52 12 26 4 100 

Nature of roads F 3 15 10 17 5 50 

% 6 30 20 34 10 100 

Health spa  F 9 19 10 10 2 50 

% 18 38 20 20 4 100 

 

According to the results (Table 7 above) show that 56% of visitors were satisfied by safety and 

security.48 % revealed that they were satisfied by accommodation facilities, 38% of the 

respondents were satisfied by health spa facilities such as gym and others, 50% were satisfied by 

guiding services while 52% of the respondents were satisfied with the customer care services 

provided by the staff. 

On the other hand, 34% of the respondents were unsatisfied with the nature of roads leading to 

recreation center. In addition 26% of the respondents were unsatisfied with customer care 

services and this call for strong provision of high qualified staff and provides them with better 

customer handling techniques. 

Results found that traveller‟s respondents were satisfied with the level of tourist activities at the 

center. It was revealed that leisure and holiday tourist were highly satisfied as compared to other 

travellers. This indicates that there are several activities that would satisfy the level of travellers  

Findings indicated that there were different factors that influenced the level of customer service 

satisfaction. Tourist satisfaction is crucial for destination loyalty in terms of revisit and 

recommendation. Thus good guiding services and quality of staff determines customer 
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satisfaction. Furthermore, it was revealed by the head guide that apathy, complacency and 

employees who complain in front of guests can sour their image of the business forever. 

Excellent customer service begins and ends with smiling staff members, positive attitudes and 

helpful, friendly tones. This is important for individual employees as well as teams, such as those 

who help guests check in, concierges and porters, such employees such as guides help to create 

cheerful attitudes which will greatly influence their satisfaction. 

It was found out from the head guide (Kavuma recreation staff) is key front-line players in the 

tourism industry when it comes to the level of visitor satisfaction at Kavumba recreation. As 

their knowledge and interpretation of a destination‟s attractions and culture, and their 

communication and service skills, they have the ability to transform the tourists‟ visit from a tour 

into an experience. Therefore, these findings connect with literature of Koroglu, (2009) who 

asserted that the success of the service quality in the tourism industry very much depends on the 

performance of recreational staff 

The results further revealed that the respondents were very dissatisfied with nature of road 

networks linking to the center, the road from Wakiso to Kavumba recreation center was in a 

sorry state as it was flooded which made their vehicles stuck for some time. According to the zoo 

manger he confirmed the results saying that as management they were working hand in hand 

with the local government to fix better drainage channels as well as rehabilitate the roads. These 

findings are in line with the views of Garau, (2010), who asserts that the negative attributes of 

the destination considerably cause dissatisfaction, among the tourists. Such attributes include 

very poor customer care services, inaccessibility inform of poor roads and delayed services, 

unavailability of favorite foods and drinks, lack of sanitaryfacilities,and slow customer clearance. 

The results also found out that customer care service was important in influencing customer 

satisfaction. During an interview with one of the attendants at Kavumba lodges facility, she 

narrated that facility owners considered ethical responsibilities when developing and delivering 

products and services to tourists, in order to avoid product features that can make tourists 

unsatisfied,. Importantly according to Eraqi (2006), the factors that affect customer satisfaction 

depends upon  a  number  of  criteria,  such  as  the  general  evaluation  of tourism services, the 

extent to which tourists are  satisfied with the hotel‟s services, hospitality of the local people, 
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level of services at accommodations, security at the park, internal transport quality, and the 

quality of guiding services.  

The significance of this study goes beyond measuring tourists‟ satisfaction and provides valuable 

information for key players to identify tourists‟ needs and interest which can lead to 

improvement of products as well as achieve competitive advantages. Accordingly, field findings 

indicate that tourists were satisfied with safety and security, hospitality of the local people, level 

of accommodation facilities and guiding services. 

Results further revealed that the service providers were not well trained in international 

languages and this was singled out to those tourists who are foreign. It was revealed by the head 

gym that some of the guide‟s especially local guides and other service providers around center 

are trained only in one language which was English. This hampered service delivery to those 

tourists who understand other languages. It‟s important to note that training has been identified 

as a major factor influencing customer satisfaction at the responsibility of achieving customer 

satisfaction is delegated to tour guide who throughout the entire duration is in a continuous and 

intense contact with the tour participants (Geva 2010). 

4.5 How tourist experience can be improved when using facilities at the center.  

The researcher was interested in finding out on what can be done to improve the experience of 

tourists when using facilities. Respondents from the tourists were requested to mention on how 

their experience can be improved and the responses were as follows see (Table 8) below. 

Majority of the responses (78%) indicated that there is a need for management to recruit more 

and train guides to equip them with experience and adequate information about the recreation 

center and activities performed there, this was followed by the need to have more aggressive 

marketing campaigns (74%) of the activities at the center as well as rehabilitating and improving 

on road construction as (58%) of the responses revealed that the roads especially leading to the 

center are in poor shape and to have better experiences such facilities and services need to be 

improved. This shows that in order to have better experience by the tourists such facilities must 

be improved  
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Table 8.how tourists experience can be enhanced at Kavumba 

suggestions  Frequencies  Percentage of 

cases 

Recruiting and training more 

guides  

36 78.0% 

Introduction of new activities  22 43.0% 

More advertisements 

campaigns about the place   

32 74.0% 

Rehabilitation of infrastructure  29 58.0% 

Widening the zoo 10 20.0% 

4.6 Findings from management and staff of Kavumba Recreation Center 

The researcher on face to face interview interacted with 15 staff at Kavumba Recreation Center 

who were from different departments including, swimming pool department, zoo department, 

housekeeping department and human resource department among others. The responses are 

reported based on the objectives of the study. 

Results from the interview guide revealed that Kavumba recreation centre receives different 

categories of respondents both local and international tourists. The zoo manager revealed that 

usually tourists that visit the centre are local tourists especially students that is school children 

who flock the zoo for educational services on the other hand the human resource manager 

revealed that tourists for leisure enjoyments, business travellers and exclusionists are the 

majority category of travellers visiting the centre. On why the centre receives the low 

international tourists, the marketing manager attributed this to lack of proper advertising 

campaigns and cooperation between the tour operators. He further argued they are yet to form a 

collaboration marketing campaign between tour operations and travel agents to increase on the 

number international travellers visiting Kavumba recreation center. These results confirm the 

results from the field that indicate different categories/typology of travellers travelling at the 

centre. 

On the activities that tourists engage in at Kavumba recreation center,  during face to face 

interview with the staff all of the 15 reported that there different activities that travellers engage 

in which included touring and viewing animals in the zoo, participating in feeding animals under 

the instruction of the guide, outdoor swimming, sports activities like soccer as well as camping. 
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The manager found at the zoo was quoted saying that “Here majority of the travellers come for 

wildlife viewing in the zoo especially school children and this forms a big attraction here at the 

zoo along other attractions especially sports facility by Kavumba recreation ground” 

On factors that led tourists participation in the mentioned activities, results from the interview 

guide revealed that easy accessibility of the area in the flanks of the city, good customer care 

services,  organised staff who are well trained in handling customers clients, affordability of 

friendly prices and ambient staff to facilitate horse riding all these factors have enabled 

participation of travellers in these activities. During face to face interview with security manager, 

he reported that the safety and security of Kavumba recreation center coupled with better 

security cameras have given confidence to travellers because they feel safe and secure while 

enjoying their activities. However on easy accessibility a result from the questionnaire differs 

from those of interview guide because most of the clients reported that nature of the roads were 

not satisfactory to their need. 

Further results from the interview guide revealed that there are some strategies that have been 

put in place to enhance visitor satisfaction. All the staff reported that a suggestion box  is 

provided to enable travellers submit their comments about their satisfaction levels with services 

and facilities, provision of teaching aids in the zoo as well as equipping guides with skills to 

handle clients. However the management reveals that there is still need a lot of improvements to 

as regard to tourist experience at the center. The manager and guides revealed that there is a need 

to include more animals species especially big cuts because according to them most of the 

tourists come to look for big cuts, provision of taxi or airport taxes for easy transfer of tourists as 

well as having advertisements about the place to new travellers. 
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CHAPTER FIVE 

CONCLUSION AND RECOMMENDATIONS 

 

5.1 Conclusion  

The following conclusions have been drawn based on the objectives 

Tourist visit Kavumba Recreation Center for different reasons. The main reasons for visiting the 

center were wildlife viewing/zoo tours, swimming, study and education services and attending 

conferences and soccer/football. The study can conclude that visitors to Kavumba recreation 

center are comprised of mainly leisure and holiday tourists typology of travellers, educational 

tourists and business and professional. Most of the respondents argued that the centre provides 

creative activities for study purposes especially students and researchers.  

The study found with evidence that factors such as the price of the tourism activities at the 

Kavumba, the safety and security of the place, recommendation from friends and relatives and 

advertisements were major factors influential in determining the traveller‟s participation in 

recreation facilities. 

In terms of factors that influence visitor satisfaction at Kavumba Recreation Center. Factors such 

as the quality of recreational staff, accommodation facilities, safety and security, nature of roads 

were crucial in influencing the level of tourist satisfaction. Tourist satisfaction is crucial for 

destination loyalty in terms of revisit and recommendation.  

Lastly the study concludes that tourists‟ satisfaction can be enhanced through recruiting more 

and train guides to equip them with experience and adequate information about the recreational 

center and activities performed as well as having more aggressive marketing campaigns and 

rehabilitation of the roads especially leading to the recreational center. 

5.2 Recommendations which are based both on the study and findings 

● The study recommends that aggressive marketing campaigns should be done to make the 

place well known in Uganda and outside the country as it was revealed that most 

travellers are local/domestic travellers therefore foreign tourists should also be attracted  
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● The study found that there were limited budget accommodation facilities for budget 

tourists around Kavumba Recreation Center and thus the study recommends that in order 

to enhance trip outcomes, there is a need to encourage investors to construct more 

accommodation facilities especially budget accommodations and make them known to 

the tourists so that tourists can be able to spend more nights at the recreational center 

hence increasing on their expenditure in the area. 

● Also the study found out that the condition of the road especially away from Wakiso 

highway connecting to the recreational center was in bad condition. So the study 

recommends that the Local government in collaboration with Kavumba recreation center 

should improve and rehabilitate the road so as to ease the movement of travelers. 

● From the study, it was observed by respondents that some staff were not well informed 

and well trained in different international languages to react to consumer requests. Thus 

the study recommends that the recreation center should conduct regular workshops and 

training to their members to equip staff with  proper multilingual skills. Staff should be 

well briefed about the activities and services provided by the park and where possible be 

given relevant documentation that will enable them to adequately respond to visitor 

questions. 
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APPENDICES 

APPENDIX A 

QUESTIONNAIRE FOR TOURIST AT KAVUMBA RECREATION CENTER 

I am  Nabwire Claire conducting research on the “ TYPOLOGIES OF TOURISTS AND THE 

ACTIVITIES THEY DO PARTICIPATE IN AT KAVUMBA RECREATION CENTER”. 

You are therefore requested to contribute useful ideas towards the development of this report.  

Your positive attitude will be appreciated. 

 

I am aware of your busy schedule, but because of your vast knowledge and experience, I thought 

it necessary to select you for your valuable information about the study being undertaken. I 

therefore kindly request you to fill this questionnaire. Please respond to Questions on this form, 

which apply to you as genuinely as you can. 

 

Please attempt to answer all questions, but feel free to leave out those you cannot answer.  Note 

that the information you give will be treated with confidentiality. I am grateful to you for sparing 

your time to fill this questionnaire.  

 

Thank you. 

 

INSTRUCTIONS; 

Put a tick where necessary.  

Section A: Bio Data    

 

1.  Sex of Respondent:            (a) Female                    (b)Male 

 

2.  Age of the Respondent 

   (a) 14 – 18         (b) 19 – 30                  (c) 31 – 45               (d) 46 – 60       

   (e) 61 and Above  
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3.  Occupation of the Respondent 

Teacher           Engineer            Marketer            Business person             Accountant               

Doctor         Nurse          Consultant          Shop Attendant               Pilot           

Others specify………………………………………………….. 

Section B: visitor typologies at kavumba recreation center. 

4. a)Please tick the main purpose of your Visitation at Kavumba recreation center. Please tick 

where applicable (you may tick more than 1) 

Reason for your visitation   Tick  

Soccer/football    

Swimming    

Attending conference /meetings    

Horse riding    

Study and education purposes    

Health Spa like gym activities, Massaging, Steam 

Bathing 

 

Other (please specify) …………………….   

 

 b). Which of the following categories/typologies of travelers/tourists do you belong to? You can 

tick more than one 

A. Business and professional tourists                         

B. Leisure and holiday tourists                                   

C. Educational tourists/students                                                

F. Other (please specify) …………………………………….. 
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              Section C: Factors that influence people to participate in the recreational activities  

5. a) Which of the following recreational activities have you engaged in at Kavumba Recreation 

Center? Please tick where applicable (you may tick more than 1) 

Activities engaged in at the center   Tick  

Soccer/football/volleyball   

Swimming    

Wildlife viewing/education   

Horse riding    

Donkey raiding    

Health Spa like gym activities, Massaging, Steam 

Bathing 

 

Bicycle riding   

Other (please specify) …………………….   

 

b. The following statements indicate the factors that determine your participation in recreational 

activities above please indicate whether you strongly Disagree, Disagree, Neither Agree nor 

Disagree, Agree and strongly agree with the statements  

KEY: SD: Strongly Disagree, D: Disagree , NA/D: Neither Agree nor Disagree, A:Agree, 

SA: Strongly Agree 

Statement  SD D NA/D A SA 

The recreational activities are cost effective       

Recommendation by friends and relatives       

The desire to learn more about activities determined my engagement in 

activities. 
     

The safety at the center determined my engagement in activities      

Advertisements about the place raised my interest to come. 
     

The availability of opportunities to interact with other tourists 

determined my engagement in activities. 
     

 

C. In your opinion, what do you think are the factors that attract tourist to this center? 

………………………………………………………………………………………………………

………………………………………………………………………………………………………

……………………………………………………………………………………………………… 
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 Section D: The level of tourist satisfaction in using facilities at Kavumba Recreation 

Center. 

6. a) Comment on your satisfaction with the quality facilities provided at Kavumba Recreation 

Center? 

a) Very satisfied                      b. Satisfied                c) neither satisfied or unsatisfied          

c ) Unsatisfied                  very unsatisfied 

  b. What is your level of satisfaction with the following factors? 

Statement Very 

satisfied 

Satisfied Neither 

satisfied or un 

satisfied 

Unsatisfied very unsatisfied 

Safety and security 

provided 

          

Accommodation facilities           

guiding services           

Customer care services           

Cultural dance and drama           

Nature of roads           

Entertainment            

The quality of health spa           

 7. Do you have any suggestions regarding how to improve your experience here? 

………………………………………………………………………………………………….. 

8 . In your opinion what do you think needs to be done to improve tourists experience at 

Kavumba Recreation Center? 

………………………………………………………………………………………………………

………………………………………………………………………………………………………

………………………………………………………………………………………………………

……………………………………………………………………………………………………… 

Thank you for your cooperation 
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APPENDIX B 

INTERVIEW GUIDE FOR MANAGER/STAFF AT KAVUMBA RECREATION 

CENTER 

I am  Nabwire Claire conducting research on the “ TYPOLOGIES OF TOURISTS AND THE 

ACTIVITIES THEY DO PARTICIPATE IN AT KAVUMBA RECREATION CENTER”. 

You are therefore requested to contribute useful ideas towards the development of this report.  

Your positive attitude will be appreciated. 

 

I am aware of your busy schedule, but because of your vast knowledge and experience, I thought 

it necessary to select you for your valuable information about the study being undertaken. I 

therefore kindly request you to fill this questionnaire. Please respond to Questions on this form, 

which apply to you as genuinely as you can. Please attempt to answer all questions, but feel free 

to leave out those you cannot answer.  Note that the information you give will be treated with 

confidentiality. I am grateful to you for sparing your time to fill this questionnaire 

 

1. Respondent Position at the center …………………………. 

2. Which kind /type of visitors do you serve most here at this center ? 

………………………………………………………………………………………………

………………………………………………………………………………………………

………………………………………………………………………………………………

……………………………………………………………………………………… 

3. What attracts tourists to Kavumba Recreation Center? 

………………………………………………………………………………………………

………………………………………………………………………………………………

………………………………………………………………………………………………

……………………………………………………………………………………………… 
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4. What are the tourism related activities that tourists engage in here? 

………………………………………………………………………………………………

………………………………………………………………………………………………

………………………………………………………………………………………………

……………………………………………………………………………………………… 

5. Which of the activities most fluently visited by the tourists here at  Kavumba Recreation 

Center  

………………………………………………………………………………………………

………………………………………………………………………………………………

………………………………………………………………………………………………

……………………………………………………………………………………………… 

6. Suggest reasons for your answer 

………………………………………………………………………………………………

………………………………………………………………………………………………

………………………………………………………………………………………………

……………………………………………………………………………………………… 

7. What do you think are the factors that led to tourist participation in these activities  

………………………………………………………………………………………………

………………………………………………………………………………………………

………………………………………………………………………………………………

……………………………………………………………………………………………… 

8. What enhances tourist satisfaction at Kavumba Recreation Center 

………………………………………………………………………………………………

………………………………………………………………………………………………

………………………………………………………………………………………………

……………………………………………………………………………………………… 
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9. What complaints do you receive from tourists concerning their satisfaction at the center? 

………………………………………………………………………………………………… 

………………………………………………………………………………………………… 

10. Are there strategies being done by the  management to enhance visitor satisfaction here at 

the center ?   

………………………………………………………………………………………………

………………………………………………………………………………………………

………………………………………………………………………………………………

……………………………………………………………………………………………… 

 

11. Which are some of the strategies that have been put in place to enhance visitor 

satisfaction? 

………………………………………………………………………………………………

………………………………………………………………………………………………

………………………………………………………………………………………………

……………………………………………………………………………………………… 

12. What challenges do you face in improving tourists experience at the center? 

………………………………………………………………………………………………

………………………………………………………………………………………………

………………………………………………………………………………………………

……………………………………………………………………………………………… 

13. What needs to be done to improve tourists experience at the center? 

………………………………………………………………………………………………

………………………………………………………………………………………………

………………………………………………………………………………………………

……………………………………………………………………………………………… 

Thank you 

 

 


